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Nove trendy marketingu vzdelavacich instituci

-

ABSTRAKT

Bakalarska prace se zabyva
novymi trendy marketingu
vzdelavacich instituci. Popisuje
obecné charakteristiky
marketingu ve vzdélavacich
institucich, marketingovy mix,
no-ve komunikacni nastroje a
vyuziti modernich technologii ve

ENGLISH it s
SU MMARY Cl,l_ PR ACE vyuce. Cilem prace je ana-

lyzovat nove pristupy k

marketingove komunikaci
Tématem prace byla analyza a navrh vzdeldavacich instituci.
Prakticka cast se soustredi na
analyzu vzdelavaci instituce a
jeji zpusob vyuziti marke-
analyzou marketingového mixu jazykové skoly | 210 erl e aqa /i Nl e
bude sestaven marketingovy
plan pro jazykovou skolu Elvis v
Praze, navrzena moznost
jazykové skoly, ale i ostatni vzdélavaci instituce | /20 Ea oot AR e
marketingove komunikaci, aby se
co nejvice zovysila povédomost o
kazdeho studenta a marketing je nezbytnou jazykové skole a zvysila se
soucasti jejich fungovani. Jazykoveé skoly v poptavka po jejich sluzbach a
produktech.

The bachelor thesis deals with new
marketing trends of educational
institutions. It describes the general
characteristics of marketing in vzdélavacich institucich. Zabyvali jsme se v ni
educational institutions, the marketing
mix, new communication tools and the |
use of modern technologies in teaching. Elvis, analyzou marketingovych komunikacnich
The aim of the work is to analyse new trendii ve svété i v Ceské republice. Nejen
approaches to marketing communica- |
tion of educational institutions.

novych zpusobu marketingové komunikace ve

(soukromé, vefejné univerzity, Skoly) bojuji o
The practical part focuses on the
analysis of educational institutions and
their use of marketing trends.
Subsequently, a marketing plan will be Ceské republice preferuji vice tradi¢nich
drawn up for the Elvis lan-guage
school in Prague, to propose the
possibi [1 ty Of applyln g new approaches muset OdEj‘i,tZ komfortni zony a osvojit si nove
to marketing communication to zpusoby marketingové komunikace.

increase the awareness of the language
school as much as possible and to
increase the demand for its services and
products.

marketingovych komunikaci, ale brzo budou




