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Navrh komunikacni strategie pro vybrany podnik

Abstrakt:

Instagram NP O@
Diplomova prace se zabyva vybranym kosmetickym salonem a jeho Kosmeticky salon  wwmvsrori O
komunikacnimi aktivitami. Hlavnim predmeéetem této diplomoveé — by (102)  Slecll (986) Sl (308
prace je analyza soucasného stavu komunikacnich aktivit salonu a At
navrh komunikacni kampané, ktera se zaslouzi o splnéni predem i .
stanovenych cill. Teoretickd cast je zameéfena predevsim na W
marketingovou komunikaci a jeji cile. Dale se teoreticka cast zabyva oy Suby  Cenk

marketingovym mixem, komunikacnim mixem, charakterem sluzeb
a Vv neposledni rfade komunikacni strategii a jejim postupem.
Prakticka cast popisuje vybrany kosmeticky salon a jeho soucasny
stav v ramci marketingové komunikace, na to navazuje
marketingova sonda. Marketingova sonda je realizovana pomoci
dotaznikového setreni a strukturovaného rozhovoru. Na zaklade
marketingoveé sondy vypracovan navrh komunikacni strategie, ktera
zajisti splnéni predem stanovenych cild. Mezi stanovené cile
v ramci komunikacni strategie patfi zvySeni poctu zakaznika,
udrzeni stavajicich zakaznikl a také zvysovani poctu sledujicich na
nove vytvorenych socialnich sitich .
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Analyza soucasného stavu komunikacnich aktivit
a navrh komunikacni strategie pro vybrany
podnik.

English summary:

The diploma thesis deals with a selected beauty salon and its
communication activities. The main subject thesis is an analysis
of the current state of communication activities and the proposal
of communication campaigns, which will meet predetermined
goals. The theoretical part is focused on marketing
communication strategy and its goals. Moreover, the theoretical

KOSMETICKY SALON part continues with a marketing and communication mix, the
ok specifics of provided services and other communication

strategies and Its steps.The practical part describes a selected

LIPOVA 37 beauty salon and its current state within marketing
STRIBRO Sl communication and its followed by a marketing probe. The

@kosmetickysalon OJ

marketing probe Is carried out by a questionnaire survey and a
structured interview. Based on the marketing probe a a proposal

Kosmeticky salon §

Chybéjici typ of communication strateqgy is drafted to ensure the fulfillment of
komunikace pre-set goals. The set goals within the communication strategy
@ webové almes to address new customers, retain existing customers and
ey increasing the number of followers on newly created social
12% networks.
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