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Abstrakt:

Bakalarska prace se zabyva navrhem
komunikacni kampane. Cilem bakalarske
prace Jje navrh komunikacni kampane
startupu v digitalnim prostredi. Teoreticka
cast prace nabizi souhrn relevantnich
teoretickych poznatkd, ziskanych z odborné
literatury, konkretne definuje pojem
komunikacni a medialni mix a principy
nastaveni komunikacni kampane v kontextu
specifik digitalniho prostredi. V prakticke
casti je analyzovana konkrétni spolecCnost,
navrzen kreativni koncept kampane a
nastaven komunikacni a medialni mix v
kontextu digitalniho prostredi. Kampan je
otestovana s klienty pomoci A/B testovani a
vysledky jsou promitnuty do finalniho
navrhu kampane.

Cil bakalarske prace:

Cilem bakalarske prace je navrh komunikacni
kampane startupu v digitalnim prostredi. Na
zakladé pozadavku a komunikace s maijiteli
startupu Smooth llc je  vytvorena
komunikacni kampan pro vstup tohoto
startupu na trh ve state Marylandu, kde se
firma nachazi.
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English summary:

The bachelor thesis deals with setting up a
communication campaign in a digital
environment. Specifically, it focuses on
the company smooth llc. In the theoretical
part there is a summary based on the
theoretical knowledge available from the
literature and then their application in the
practical part focusing on a specific
company, supplemented by information
obtained while working for the company.
The goal is to design a communication
campaign with the primary objective of
attracting 400 new customers to smooth
and summarize all the findings for possible
future use by other start-up companies in
the US.




