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Tato bakalarska prace se zaméruje na marketingo-
vou strategii a nastroje pro jeji tvorbu. Na zaklade
e ot - o0 200 o - ziskanych informaci o aktualni situaci na realitnim
trhu prostrednictvim expertnich rozhovoru a reserse
byla formulovana doporuceni, kterd maji za cil zlep-
sit marketingovou strategii vybrané realitni kancela-
re a reflektovat aktualni situaci na realitnim trhu.
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Over the last five years, the real estate market has
undergone significant changes. After the begin-
ning of the coronavirus pandemic that initially
sparked the growth in the real estate market, in
2022 the situation radically changed into a decline,
which was influenced by four main factors: the co-
ronavirus measures, the war in Ukraine, the ener-
getic and economic crisis.
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This bachelor thesis focuses on the marketing stra-
tegy and the tools for its and the tools for its deve-
lopment. Based on the information gathered about
the current situation in the real estate market
through expert interviews and research, re-
commendations were formulated to improve the
marketing strategy of the selected real estate

agency and reflect the current situation on the real
estate market.
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