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Abstrakt

Tato diplomové prace pojednava o influencer
marketingu a jeho vyuziti jako marketingovy
nastroj. Cilem prace je analyzovat soucasny
stav influencer marketingu divize détské a
kojenecké vyzivy spolecnosti Nestlé, vyhodnotit
ho a navrhnout doporuceni ke zlepseni.

V teoretické Casti je nejprve vymezen pojem
marketing a jeho tradi¢ni pojeti. Déle je
predstaven pojem influencer marketing a jak
se s nastupem doby internetu méni nejen
marketing, ale i postoj spotrebitel’ vici
médiim. Z teoretické ¢asti vychazi prakticka
cast, kde byla pomoci sekundarnich dat

z kampani a primarnich dat vlastniho vyzkumu
navrzena doporuceni, jak by spolec¢nost méla
vytvaret kampané s vyuzitim influencerd.

Abstract

This diploma thesis describes influencer
marketing and its use as a marketing tool. This
thesis aims to analyse the current situation of
influencer marketing of the baby and infant
nutrition division of the company Nestlé,
evaluate it, and propose recommendations for
improvement. There is also explained the idea
of influencer marketing, the development of
marketing, and consumers' attitude towards
the media during the development of the
Internet. The practical part is based on the
theoretical part. The secondary data obtained
from the former campaigns and the primary
data obtained from the own marketing
research are used to suggest
recommendations on how the company
should create campaigns using influencers.



