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Abstrakt Abstract

Prace se v teoretické i praktické ¢asti The goal of this thesis is to define the
zabyva komunikaci pfi ndboru student( communication strategy of graduate
z hlediska marketingu. Definuje rozdily recruitment. The point is to compare

mezi vnimanim studentl a manazerd, the different perceptions of students
zaméruje se na hodnoty studenti pfi and managers. Thesis focuses on the
volbé zaméstnavatele. values important to students when

choosing an employer
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