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Abstrakt

-60AaC UGGAEGCE! HOFEGEEa 6T t mIO6T 6 gHNOBEAEéEG6A G

CE OEAAEUA QgEOCEURI EODFHMEICHNIDDT 6CAE H&E#aae Caci I EC

| aHA4 GanpWtheud dAagl acdé E AECAGAT ¢d GaAAECed A

GECEOS6 Aa OAagl ac oku FQEGHE O@AEG BEHRT OWUa OECH

AEcOagba 7T+t EGONn GaAAAECnNnse ij@aA GaAAECn E AaAd

gGEOEt EY #Ha OA6T T iothBCE&GIgDEE E®AD AR 40E T av Aa
“6A UcNC6 é€GE@énUET JAEZENMSaUERENDSL G

aA

-~

(0]
EUAEOQac¢E g a
ng GEOEt Ec¢ AECNndzGAAAECEd AECgEcaAL
XAGDEY E HAEt E

waAAECEs HGEY Had67 aAs GHNOBEAE&Gas ijHGAT cEHT o

Abstract

The aim of the thesis is to evaluate the use of advertising psychology in corporate
strategy and based on the findin gs of a questionnaire survey of the general public to
propose improvements and a specific advertising campaign that could help impr ove
business promotion. The theoretical part will focus on the description of the concept

of advertising, the purpose of adve rtising and its impact on consumers. The practical
part will work with the findings from interviews and from a questionnaire survey , will
be based on clear graphs and valid data collected. This will be followed by the design

and development of an advertise ment / advertising campaign.

Key words

Advertising, consumer, psychology, success, business, marketing.
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Psychologie reklamy je jednouz U6 HOO6 gAG ¢ EGAOCAECETCE Y&HHOO &AE:
OEONtE 16Cs AEA GaAAECE ¢glHEOG ¢E @AE}t aAEL
KOBHAECO ¢ Et NnNOdIIWERECK 61A8 O F HIN Fa EEAMDE00a00Ga AAECHN
g GEAD® ¢ E marketihgem, froto je v T AT E UG JAECEL &4 gGh&dé OCo
psychologie, tak obor marketi ngu.

waAAECE Aa HarADGacd AGAET 61 67Tne UEYT E GEUJE
HANDGOaA @6 HJIJEAADBECEHT 6L -8AaC GaAAECHn Aa 09
TaUn o6 17TG6ad - Ot nl EtRekdanE 8 EB¢c BENn O AU cgoHalrLa HY
KGET ac¢ O6EACBCI OEAEOQOCOBAEL 6L -6AaAC TEBSETE HUAASZ
ovlivnitjctho GEOS EUc DT 6L J gHar T Ees Oa O0E E!t Geddec 6 AE |
gEOGO6T 9 Oa Ha GEOBEUA HECL

363 AECEl BeEGE® A RN O EAEGRBLCEAAACGXOc &7 HEGET a OB a
GEHT 6 AHEIN 7TaUn OAUMGGE!HY ET & ®REEE E €4)EAa T1AIA8
Cnl AAEENCOAEQKe4a 86N Ad GAaAAECE HEIIRHENAJBKOE (T EA
TEAEMEBETE QgEACI #Hac 61 NIAE] | GE@AA AdkArnys &GIAAREGIL ¢ 6
psychologie - HEIUGEHRT 6 AHEND aAaCGHOXHREAGEEZEARG Hacdo aeéeal
CEGAaT 6¢céeElt & RBEQACTOBNE®RAILO OAEOMAEHT § pshkdalogie
maGAavT 6¢éll E HQFET Hierfo mjént zalindj& t tEgcEA E € 6 6 H@ET

Ha O«
HGET HaOco VEBAEI §EFHAAUCSG T ACE T aEGaT 6 OAtdtaalEHT 6

(el
[}

VIGEAT 6 OAN® §BERBESO MEYGEOA JGEgGEEeEOO AECAGAT ¢
UECEIN é06GCI GEMT PICAES IGEHT § Giodhaldya GEDIEBAEGIIac AT
OnA VHRANDGR@BALAcHAC CEGAAT 6 ¢ pokhatkdy B dataz @6 GEIné&d EE
T av HaE 6OEAAEU& UETEOCO6AEt A8E T avi Hac o pobledE Uc EOW
TOGEA4& t AaHAACEHRT 6 E OAO6T | VA PohGHA 1} AEFE§eER EcOlm (BEA(
gl HEQBET EOCB6AEt AaC T av Haco Ha §gGEAGCEAGRANARKA& t N
vyhodnoceny yt nt GEOac¢n ¢ a }

VEAE GaEAOa ¢E Tni E EUAEOGaca GEOCETAn E 6¢céE
HUaAAacoL Vacmha t BABRKN ¢cAt Gd c¢E Ut a ‘EéAGaTc
CE3ANn JECEO6 Aa OAajgiknd &EVPGEE]FDBHe EGA GHEUAG
CE CEGAaAT 6CeéEtEIND AECQJED.L
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XECIJCGAEQC(B AGEKCH Gandiik Ace Aa + NOCECCEN HAEOAEW CEGC

KL t GE ijHGaO8 ¢E TAEIDIIES0 AROC EATARE 6Bl EE R

caObni ¢cEL yEU®d #Ha UE ¢o6 tTaodvcha@EDRHEUSGLA A
- nAHAAEAELEs ~6AaT s OEeOs HL beW

1 gHEO¢®d § Gébaly fackdgingg) y GET A

8 HobOa AEeo6OAn U
AECN¢O6AEQaosrHEIGBEHEOA A& OA EGEAN Ht EAd JGEQgE:
tradice ale do kome G@¢ AECNU¢ 6 AEOa ¢ argaldirEsABI®f EJUGIEL U
dOHRT EG6as AUn gLt EUca EOEA GAEGHN BAX AIDIGE {3

cacd OdnmOEN EHEOmA JUEE REAC aEC g GE AAEC®E 6 AEOA

Propagace Yy XECa G@c¢cd AECN¢O6AEOa zEBEUBEEOS AQGEQéHC
skupiny a sT 6 CAaA6 08 CET 0t EO@t EABEOEBRIREDAL Q®S E
JEUKIGBE 6cC@EGCEOB6L t GEgEeEOa CE #ta AaUcET /

EXA8OaAs -@PpEs OEees HL

o ReklamayHEU® #Ha #HaCs 6cOaGOas T aAathodcasd Ga
a audio vizualizace. VREIWGEHC ERT 6 HI dGatANAELE OTHAT E |
HEOOEA®O tmvdl HIJECOEGOCEGAMME 6 U6 Gadxio A
Hg EAaQGERN @E OEt E ¢ émuiikade.O¢c 6 A

o Podporaprodeje ygEOG UAEs AjiQnFEAICEOHNT a¢d §GEU:
gHOCEo#HY a0 gGEUaAaL {¢EO6 #Ha OEAEO¢H/
AENDgoL yEU®GABA O&aRT &¢ cEHT GEAa AEAE ¢E
} NJGEUaAas HEVNJGPABGECAGSCcCEEaACHas AINJGECNDS
OacEta td8EUc4a OEAacd kzeve OUEGCEWs UEGA

o t GEORAFRACERYT & EkgIhAGIDO AGAENER HDABE®a + 2 UE |
JCaco6Co AEA OMNEY EHAaT E EDAGWPHiplESy + aHa/
coAaC Aa OBHAEYT HNCHET 6a E QJEUGEGW o6¢H
HENSdGEe CEHRT GEAl 9 AT aGnCuahy 8 HREA VBKIOIIAR
Ht DC EAEAGL aawA GERIGHA E AFba SIGBECH GEHT HE DA
va T E 7 B RRAFE AL cO UOHOOgGAGCES AT AGE
jednatv HEOOEACBOC GGEHRT HaUs6 E AEA4&a OWUEWN Aa

a Baé BHOGGaIEe&Bdc o6 cEOO6UANe AT a
OAE@c 6 CO Cealmmoolpe AJEEAIEN EA &¢ 67 aONaH
a taACo6 ¢ aEQaB@ainn é16aemaCt EEACA T

)><

6o c¢caAUn ¢ER EO Q§gHaAaCAEWNt EAB
OCaca CEQHEYT HYGEt ¢cnNEWWaEAABCE

| 7



direct marketingu je hod ¢4 t+ aAAnN EHGT aAAGtaAnc HaEC
RAEUAF® CUHO ONT gHRarmt al@6t Ne HI GUGENs ¢
o Sponzoring yAECHWUCOAE@CG CEHT GEAo»

WDUEAEHYT E GIFIO¢cE UBAE E OEGEtabD 78C é6C¢C
samasa®a E 716C TEA ot Al a’?\TéA@E’réi\ldE@o&ucOo E
gGEUWAYT L {§gEc¢OEHAH6 UE Ad OgGEt ¢ AE é
t a0¢cE EQEY Hac @ d a 3 = I

&
P
al
&
fAi
& o
Fh
M
=211
O-

o aEtE CaUBE 7a7TE EOAEHRT 6 OIFgAEMMAR EIJUG E

CEgGHOAAEU CANCEERDIJABAGHE VAEI D @638EDaAE
CEt NC CaU66C HAECE&EHRADEEQRBEOCO6 HOJEQFEEHT

0o {EOOGEACOHERM®IENCO HOT 4 CAHHIGECDEG§ GENHC &
A T8C GEOtEA6 E GEOAt AT WLAEEUEDOOOgHE
6 T BAdoSleandt ZAIET HaBaBECE!
OCEEGCEOBC E HGET Habo671aA6L wWaAaAAECE ¢E
CAaUHT EAEI O0CEl EODAE OREOKERDEDBNAEHGHhs HEI
EGEUL maadi AaolOoii BN EGENNE BE AdsobridgliFtitve a
rJeceAldacOafdot s ATV aHG §GEgE&WNAd AECAGAT «
prodeje. zXAH®6 OaAs - GOEs OEees HL O0W

N —C

1.1- nOGE¢4&a CEHT GEAa AKEGIARGAE@ET &

XECNEOAEDEDd CoH A JEDKAES B & EORAIIL CE GGAAG BO& & E
t n)O%st EAECIUCOAEQGCEBOE Conld T8C OglHEOaCes Oa Ha
G O¢ca C¢EHYT GEAas TEA EOn UEHREOSAGOL AOEGRAGRE Ba @& ER OX
HaC EHEOCSE EEGCE §GaOaciEOaA E UaEHEEDE6eREG
OcECacE EHEOc6 §GEUaAA E CaEHEOcCO eéramageadcECacC
gHBCN CEGAato6céL AE AECO6¢EODO TéC)éTE Ut B/l é EG:
aEHY GEAa #Ha t+ OEAacCca GGEABCEAG®G E UEgADeMds OE

GERI) Ha Ha +tnit EAOAMECNOd A&ERG 6 B E&d IGIyd OoG | O
CEAE} AT E Ta08e¢6An AHELW cEgHoAAEU tt EJGEUNOT
WOM (word-of-mouth). zt HO AGh AEt Eo OEeds HL edOW

f Product placement yvCECaci a9 AWnN HGC E@AEA IJ EWGBE BIAAT
GHBCE +ta @6ACI @6 T aAat 60c¢ &jE ApE FEEED 04 FOAFGIOLE
sloy VAEAACAEAOGH EJUGEt 6ONDEAcCO @ABDOAGACTIZEBRO
objevit v Ac 6B EOds AT aGa C¢caCEA3 GaAAECe¢d OBJEGE.
smAIJt ¢6 JEUCOGIAROd BIONHOAECHOdL ' TEA §GEUL

18



HEC4 AEAE HAGNT B aGRCAENEOGE9s AAEQCE BJHaAaUE¢d Al
va OUla GhEWKBAAEUET e Oa U6t EA OE@ca 1EWNGS
EOAG6 QacnNUERNT aCPbHGEY BEDARAaAAABCE E CEROACEI

1 Guerillova komunikace yAaUc¢E #Ha E AECHEDs A7 aGE EAa
AECN¢OAE@cd E Aa TEAa HIGECTEcCcECENOQRELGED I
GEOEGECERT 60 EAa EONn TE A66UA& ¢at ¢ dispezisio § GE
CE Aac¢c CEAE OUGEAl s &6GCn TWVTE AECN¢c6AEOO

G571 4A6 CEOca OEAEO¢SANn §HaUatT16C gHGAacCea

! Word-of-mouth WOM) - Aa T E @EGCE AECHN¢6AEOGas AUN
gHaUEt EA6 EHEOcCA O6CEEGBKCEOEO&L J/GEWNIAT & BD EBzH
JGEOBBSE Cald6 A6UC6ses A7 aH6 #Ha BOEDRADOAEAEA

EgGEUL C¢ETE @EGCE Aa t aA60Oa EHUEEee By GE TVEERE t A
i FIJUAW UEA 608 A6UBL I Oa As67 HECE®HAaACaA
I NHRAEt a¢6 CcaRGEAEAARAIBOGE @6 t NGEOAacCL g¢gH]

t AaAAEN HOAU E t+ A0te §GET E

Aa g’ TEA&a T EA
CEHT QEAGHA AHEN HENUDEHRT 6 kA BGIAGOAED €50 DEC® D

5

wWaAAECC® EeaFt:TTEJngElgf.EEEI@EaO%C EdAaUca efgBEREAEC
OuUla caAAagli e E AEAEID éEGCI AECWN¢6AEOGa HO 1aU
CaU6E QEHYT UDGEt Eadt t BEt WEAEtI Es Oa AEOUE @EGCE ¢
Hi A jjAEAL aacoAAOGEEGHAONAA 0B86T 66 cad GEUGE E
ERTET ¢0CO @EGCECO AECNaadAEOHDPID® LAWOBE caAAag
VAEGAGAT ¢ 6008 §RBGEDAOD| @Gd BEs @6 ECEEFEA + 8EUEE
t HOAAEUB §FaaHA AaAFTaAN IJlOAL.baOﬁaOaOnENJlgE GIE €&6pakusl o AT aGnh
caCEOcas AUnO Oo67aA GEgoUca Otnior #EIFTA TGOc¢co
gEt aUAE E TE TEAs Oa HIGE+ ¢ca GEOAEO6A GEOGQE
30 %t ACEL EA AaT EAISL Eabr OAGAKE%ZGE QFE@LI EGEUAE
directe-CE6 A9 GEUOGE®s JAEAETNn E EHTET ¢6 GaAAECe¢d 3§
CoHIAEZL GEOEUEt EcnN AaUac¢ T1nUa¢ Ha §GEUEAE UE A

UET AFH3AAGE@ac¢cd HT Eo9E %.Bbowrddin v@onAan U¢ I ¢ Et DO0Gt 6 AE
UL [/ ali1oe HYIET HadoT aAada CEA6 T UV E OCE@AW EU

- nABAaAEAEL Es ~6AaTses OEeOs HL &0OW



1.1.1t GE Otaa Ara A qjpuBlii cdelations

VEA 13O OnAE HagacE tNT a90EWPADbOHGa HEKBRRIOE O E B C
ki ECJs EOnOBEC OBHAEAG6 HNCHET 6a E GEUGEGI EU
UEREOacO CEGAAT O6CEEl BAA OnARABAEAZOHBAREOAGE
BT nAGL -TrinFgAnAEAEt Eoa OEeOs HL 80Ws

 ~ a 06 é 6 Ganlnikdéice (Ausiness to business) Yy AECIUc¢6AEOas AT aG
cEA ¢ -

8 GEOBMEUcWNT®d EOOBEUECHd t+ aHaAcEHRT 6

1 gOEGERyJGIa Ha AaUCE E + OV ES8n Cadé t NGEOOS

EGTi caGn EZCEAEEOOMEUCH6CO 6 t+t aAAEEOOBEUCHCO

ny GAEHESY E¢ 6 gEUOa HEWAGECNC OEAEOGC AL C

1 A6GaGEWEINSdGEcC a gGaoOacT EOQa €6GacCoe AT aGa A
specializace:

AO¢C BE Ot w

XECUcO6AEDOA Ha OECaHT cE¢cO6
t EAG6T 6 OA &ztahy, chatjtg U ¢ 6

Lobbing

X G 6 OkérhuBikace

O O O O ©

1.1.2 Podpora prodeje

I 6a Ad7T E AGETAEUEON HIT 6CIA®s AT aGn JEHANT

OEGEt aD AHREN guEHEGRACUA AICHhTA 6 080 O6HAFL aaAs
RECU¢OAEOaAL  BIERGCEVEASTICAaBG JEUGEGEN GRARECAD |
AECgEcd9s EOn OnAE GaAAECE aéaAi 6t c¢dL tEUJGEGN

JEHEUEA® AaUCEYT A6t & HIEAaAaQGEcERT 6L tEANU #Ha Aacl
UEGEGIU@acE EOGET 60K é #HAT IE@En oG aA AEGA: 6Ha T aaCIIEABEA O
pravideAc & E ¢caO8ET HG EU ¢608 GEGEUGTL b  EOBAE!LE

[
pd
(@]

Q
C
o

t EUJEGE §GEUaAaObsHRAFER EEBE ¢t NOBS WTEIHUBDEGES ainE O D
§GEUWNAYT @6 AadE Oc¢cE@ANL I OacCa AAT B&Has6 FEIAEN/
KEAECOO6T ACID ¢EAgONIa /FEAHTAEIFECa CHOABO O BBREEL NCH
calOE T ABDOEUENCO OEAacdCo6L adaAUn eé66GCE AEAE §E
§GEUWAY gHBCE t nOAEWNT ai ¢ a OE sotvislostEs TgoXFaUAGAT OE!
Z

GET ac O6EACcH6 O OEAKGOHICA IUEGRAGBEGIJA £ USJEGIHEE JIGEA& A
vevztahus dist G6 @IIDCTAEC AN E EOOSEU¢cH6CO OEHRT IJgOo6e AU

|10



OOBEUcCE OERT NJ @OGEIURAD OB ATES tU0aHTIG6 OT EH64A AHE
G EEEOO6L EZXEGAO6ZaAs OEeOs #HL OOoW

vicaTl¢o UEOaE AHEWN e6GCn HOSEFGen 7 GEYV 67 OE T/
gGEUaAa E HoOacd OEAEOc6AlF COAGEGUN AEGUNE GEQ
CEHRYT GEA §GEUaAaosc¢ EIART ETAROSICTOIAMA aFA®d o  HIEAHAC da EAE
| AEAaAcO 08 AHREIN § GBUSPA (S situdtio @-6problémi, iE implication,

n- need payoff).

CEWNYE CcatitEUEN ONUWNAB TIEQWEA™MIE HAEIDAN A6GC A
(Kotler, Keller, 2013, s. 603)

T g EOANINB@ADT | JAG EAT IJE AC & ARENIIEIE AGE AGE @ &EA B E .

| JGAEGA 4/CHEAA CE ANgGUAG OB

Do Aa AWNgl

T g EOAn T NAEAQOABECPODABAEBDAEUN 6¢ ERFOABODC EH
souvislosti

T g EOAn T NAEA® O8] artgdO Ad6jc IEAG £ ABRAELN 13067 a@c |
gHoOcaHAE OEAEOC¢ 8 AE! (Kotler ,Kéllgp,2@3, £ 608) Hal aco

11436 Ga0Oi CEGAai 6¢cé EZGHG6CND CEGAaf 6¢é
- NIEUEIAOUV6 CEGAatT 6¢éll] OnAE UHAGtH a tpHBCHIHIAGG 101
EOOBS EilAOKED ¢ dCHNHaNBDEONOHGEAcDd OEAEOcCH6ANn c¢EHTT At EN

gHOT AE QETTYTEND E 76C 71aUn UETAE Aa ocacacacu !
CEGAaT 6¢é lDCpETaR®E AMNWOS-EEBABHIEA T AE@I0¢ GAAEC o
3EAa Ha tmUOBIEAGD T 6 BERERNOCAA T

)

CETa 7TaAaeéEcco OOHBEHEEOAEUOnWIE AagGEUWAT @o6

CETE EGCRAADAI caEDHntOacEL 3EATB®8C ¢CEHY GEAacC U
H6T7T aL 36GaOTOREGAIAN CREGROUBA EU GaAAECHh gHaU:z
caAUn ¢E AaUcET AoHd®a L ONAQOEEC e EagNBaGacCl t+ 1 E/
UE UaT E6OARRNUYPOARL a7Ro0HT DAa T aUn UETEOEOas t+a A7
E OGAEt NOs BOEBEA 6i(BAIP Ha UEREOGa ¢t mOGET a GO AGE
GET acO6EAL EXEGA6QZaAs OeOs HL 6606w

Ho AAEUB - 38Et ET aA AEQAMIQUNHC yEEHSINGEREA Tiosdy Od UA N
a GEHESDE OE 05n0cnN U6Gadl CEGAaT6c¢eL

If—.‘
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gOGEMm AAECaHacs U6GaldOi CEGAai 6c¢éll

Klicovi soucasni ¢i
potencialni zakaznici

Vyznamni soucasni i
potencialni zakaznici

Méné vyznamni soucasni
€1 potencialni zakaznici

Relativné nejmeéné vyznamni
soucasni ¢1 potencialni zakaznici

(zdroj: KaGAB BaAs OEe Os HL

BlERRY
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gOGE@m At NGEUN E

cat nN3EUN

AaUcCET AGY

nikace
DRUH NAKLADY VYHODY NEVYHODY
KOMUNIKACE
OSOBNI
Osobni Vysoké naklady | UmoZiiuje pruznou Naklady na kontakt
prode) na jeden prezentaci a ziskan( podstatné vy33i nez
kontakt, okam?ité reakce u ostatnich forem,
nizsl pti vyuzitl nesnadné ziskat &i
online vychovat kvalifikované
komunikace obchodniky
NEOSOBNI
Reklama Relativné levna | Vhodnd pro masové Znané neosobnl, nelze
na kontakt plisobenl, dovoluje pfedvést slozit&jsi
vyraznost a kontrolunad | nabfdku, nelze ptimo
sdélenim ovlivnit ndkup, nesnadné
méfenf Gcinku;
¢asto hodnocend jako
obté&zujicl
Podpora Mize byt Upouta pozornost Snadno napodobitelnd
prodeje nakladna, a dosahne okamzitého konkurencl, ptisobf
zejména ucinku, dava podnét kratkodobé
v pfipadech k nakupu i dlouhodobé, programy
program na pedporu loajality jsou
podporujicich napodobitelné
loajalitu
Pimy Nizké naklady Efektivn&jsi zacllenl na Zavisly na kvalitnich
marketing na jeden spotfebitele, moznost databazich, nutnd jejich
kontakt utajeni pfed konkurencf; | pravidelna aktualizace;
u e-shopti schopnost povinna ochrana dat
rychlého doru¢en( a jejich udrzba (GDPR,
objednavky; online zakon ¢ 101/2000 Sb.)
nakupni poradce
Public Relativné levné, | Vysoky stupef Publicitu nelze fidit, Ize
relations hlavné publicita; | davéryhodnosti, jen spolupracovat
jiné PR akce individualizace pasoben( | s médii a podporovat
nakladné, ale pozitivnl komunikadi;
jejich frekvence je tfeba udrzovat
nebyva tak databaze kontaktii pro
vysoka PR
akce
Sponzoring Finan¢né Pomérné vysoky stuperi Nebezpe|, Ze
narotny podle | divéryhodnosti, masové | sponzorovany sport
druhu piisobenl pfi akcich, nebo akce se ukazou jako
sponzorovanych | ziskana publicita zkorumpované a jméno
aktivit, Ize fidit | v médilch, zejména sponzora je s tim
naklady u sportovnich akcl spojovano (fotbalova liga
v CRadal’l
FOUGEAB t HOAGnAEt Es OEeods HL eo

(@]

==
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2WT7 XZ

SGAAAECEWN wa HavTAEFtEAB Ao6Ua Uakx ac &£0GE cGRAR arCE |,
HEWQGEHCAOE T GAECEAOT®a EAFRC OEGEt abD ¢ EHokoupda Aacd
ca@adEs OE T HaOE [Ecd ac #AEDT AVO IEAILCAEA G ¢ABDG D&
HYGEt cA0E GEUCOAET aAa Aas JEHRT EGES GRHAAE Qs cAl
C ¢E EQAET Ale JEANU Ha JgEtaUas OEAO6OHT S tnlT6o

{ AEt E GAaAAECEzAKEA 6 gttdkiddaics OEO OcECacE  O¢EL |
ZGESOAaA U gHNOOGEAE&G6a Ha AaUcE E HgaOdoeoOAEWN
ZEGEG - nHAAEABOEDL DAEc®desco60O6 HEWGEHRcAa UEON ClI
CaGoOAa CEGAAT 6¢ é BtAE ORFEE (JOAEEGBACEEH EA8EE@C Ey Ga Oa e v
¢cEO6UAN oO6UaAdes OOEOB calbE #HAWOadO JgGEHT HaUe¢:«
{ECEOHaACAE anfoHT IJAAAREGNE AAa Ukdelbeck CCEAfded T a 08 ¢
AECUc6AEOS6 Caldo6 OEUEt EY a £D® O ¢4 @oG EJUGKA T AE a2 At
prostHaUc 60T+ 6C WG@O6T A8E CaU6 ldaRAENGRBEDE OFeCaGoc

D

AEEAC EUEGOG6 + 60U8 OBARBECIOEMA®GO E GaeélDAEOO GaA-r
JWaAAECEU Ha GEONCGS6 EO¢ECacsol EMAUN @flAc®d o O WA
AECUCcO6AE@c6C6 CAUBVHYEGHAGDBc OEEVaARKA @ééCEHT(
HGET HaOn ¢alOE gGEUaAa OOEBEO&s gGEHRBAONa CEGH ﬁ
cadE tnwubdoT s §gGEt c¢calOE OEt EOAl 9o gEU@B@Ec@E
O¢cECAnes GEANU c¢caco HIECENtAacE AGCEAL1

t EUAA caATaGnoa gGEAT 6 Al Aa GaAAECE OAGET AE gt
Ol HEOnB ¢ EFFGOMCEe tcTaccEc a0 AOG6t a9 §GGEY U6t & EYT UL
gEWOGet E OE ij@aAac o%m@@@&AﬁcEHUoH@EGoOO g GEU
AT aGE On CEBAE WUHGEAEAGT HYET HaObAaa ABY Bt EHADI
GET acO6EAcCOG OEAKDGCEABcHE LOBEBHBEAEAEL B28) " 6 Aal o
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2.1 Typy reklamy

waAAECE #a UEO@nG 6HHJUAAT IGIEGRO& UbatatAd ANDHAA U/
} AaAA4 CCEOHT I 8L aEHOAAEU VESCELE EOEEOs #HL O
AT a@aUBAd gEUAa TEOEes ¢E AEBE @6 ¢E OE AHEN E

1 WAAAECE OECaHWUA306 mMAUGD orGReERCHIIHANY ¢ E
OEAEO¢6ANn EHGET HaO67T aAaWw E OEGEt abD #Ha H¢E
HT Et EA5806 08 OEAEOQOE¢BAL L

1 RAAAECE OEC&aAHWUAS Gy 6reL né EHag GEEIOAYT E Ot NT a¢cd
i g 5 3 A _

a0E O0¢éEGCUAGc Ppdduundthn E It alac
f Reklama zECAHIUAS8 06 Ha yoe¢EHOHERAMWMERTESET Ey jsongld G
JGEQEEEt Ecn AaAUCEGEOEt 4 HgEAagacHAA EAOaL

1 WAAAECE §GEJGE&IWAdOd ijtAEFICGE 67 AGIBEUCGAAAECNT A
GEt AUECO GNgEA H aml 6A4ancel) HEITQE URAEOCS8 E OCac
VE@6 08 JGET acOOEAcC608 OEAEOCOHAL L

{tarv AEAAC C¢EHR ®Ha c¢calHRT EAA GEOIB8A6 E Caco
gAHOOg HEOBW&EO ¢ GaAAECEL (acka T§aGE e (GE@A) GAEHEAIGE 6 T
E t+ AaAAE QEHTO@E@EAE AR EGKEIDAVEREOS OJGEL no
HYEGT Et ¢6 OgGEtn ¢abOE C¢CEGHOAAEU c¢cEtV&AR OAOF!
T GEt 6Ca Cc¢cEaUn EO caldt @aHOT aAca CcEORT I 6 Q@EHDS
UtE 1+ ¢CEt aAT®DAA GO JGa LA B

! InterneY Et E GaVBEE&Ea OnAE #rHgolTa UEGADAEI NC C.
OCacoO6AE E OEUEt ET aAa GaAAECnHn A6 gE+ OUAB O
{ ANOONn 6 CEHRYT GEAa ¢E 6¢iaGecailEtAC TGO §GE

GAAAECE &AanonEGdAcd UBINGN B AEDE6HB +nHEAEU A
§ 06t ET aAF Aa t aA6Aa CcEOHT I 69 OEO OEGEYL ab
JeT aGecai Et E GAAAECE #Ha A6T68 EU A6enOGs UGUS
ERAElL aco T 60GEA4&adg EBAGINEID AEWBE@E G Fthd ERCEDaA ¢ ¢
i DOEHT 6 GAAAECNL ,2640 AGNAE}I Eoa OEeb

Online reklama

Online PR

gcA6ca EREO¢6 gGEUaA
Online podpora prodeje

gcAb6ca gHBCN JgGEUaA

o O O O O
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EGaC o6ciaGcailEta GaAAECNn Aa carHAUT a@caA&CES
QEJOGiECé ad E@CHILE@NNt HOAGNAEL &4 EOEeds HL O000WL

WAaAAECE ¢E HEOOEAcO0Od HOT 500 ZAEOAaOEE
t AEOaca EUAEOwm@&@®Ed t nda AaUEH
ECE6AEt E GAAAECE

_a0OEt 4 GaAAECESd §Gt An

O O O O

1 {EOCEACBYGAAARECENY GaAAECH HY¥¢ a0 BYNE (& &ycrea UBE
obyvatelstvaL t ERT JgacC QGERI alcd HIGE@A CAEHRAGEANC S
veHaA¢c EHT 6§ GEEORB6 T NG@6T N GEO6T HIEAWNOEUHE!

TEAs Oa U AOUG gGEOEINOB HgEAaw@acHAN OEUEWU
reklamu proti kou Ha ¢ 8 Aa0E E GAAMRECIELIUAT EOBOPEBON
Oadgawgeca HaUéAo CEVEGEt &4 +t EO6UAE EGEUL k{t

AEOGO6T AEt N CEGAAaT 6¢é

VEAE UEAT® éBEIIHomUESAEOaC ClI 64 @é6GCE gEWNOST
CEGAaiT 6¢céL ¢B O6BCECEHYEOHaOOT aAdGcE EWaEWOE OEOO
marketing. { T GET aéd6a CEGAaTo6ceéll INWUEAEHT 6 OEcaOd8Et E
OCE@AIl T6Co Oa WVDHEWNTEAD QJGEOEGCEHRT HANGSO6ENn Ab
HgUT7Tace WUEAEHT CDCXLELBOVACEH OE#EHA®O OEOOT aAs
mnHEHADG O8 G OtErEKellels 2013, s. 518)

waAAEC¢6 HUaAacoe Aa CEOGCE gHacar! callepEAB O
HANG XEDWO6 @5 CE #HI 4 +t NSEUnes EAa 6 catl BIdBEABGL

GHAUEL ECE §E CE Oiaa tisku.AKotleq IKelles, 2063 4)545)

 Televize y reklama v televizi CE + aAAND OEHRE® E OEHEOSJIIAA
TaAa

spotHa 061 aAlL - TEA t 606 AEOUN Uac¢ #HAAU
- NOEUVUEN T aAat 600®d IGGLAAELNOS6 BE®A JGEUIWAT Ue
rekam¢ 6 T anie AT aGnN gGaoOacT IJA aodugtid Neopadk HT 6 ¢

a

OnNnY C¢agEOEGEEHT U6t |
GaAAECnes E TE Q§gGE}t Ua E" GALIVAIGIIAG t & & NE A
¢ BgARELNOG H6 GAEL AA UOasc¢cakAb UAFERUERN: alJU a
KOEHE§HT a¢c O6EACBIE OEAmlKhMGUAE a Q1aFDa t OBAGT 1

—C
m

catnNdEUVUEW cCI 6a QEH

M ¢

zUILt EUID CcEOHT I G T aAat 60co OwHBRIEBERI & AR Q!
HAAUEtET L ao60Cacas QGEAWNU Olcdhac e AABCE(] 08§
AECUCOAEQDGEOC JGEREMNACAXLE OB EEQOt ¢o6T 1TGOON

(budovET % AaA60Od O¢cEQAIL
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1 WEUGE EGEOB3 AEHEVEE GRAGFAECEROE T aCar BAAHEINNG H ¢
CE tnit EHaco GEGoapEHHY a1 EGa AIAERCAFhA4a 9 AEAE C¢CE
GaAAECns OEQ@ aManGdalipErld 66 6 EUVUO6CEOd Aa GEOS
taA60a aeaAi ot coe JGETEOA HPGEWHT I A6US Aa
poslechemijej 6 ©8 EOA6 OacadE GEUOGEL WEOBAEHRE' E Ga
GEHANOBED® cacl ba t6UaT E 1 WUBIOH LA D EFG EE GG
AT aGca On O0o674aA E GGEUWNAT I @6 #HAWNOOA #HANT arv

 Tisky¢ 6 HAEt E GAAAECE CE AaUc¢l c¢catnNdEUIRAE TE

GHOCE c¢cagEJATd gABAR CEHyIMMADCId GaSEPDSEL o
druhou stranu, § EAIJU @7 a ¢TEH@c ) EGHHE IEAXG 2as¢ ETFE AHERDO IJGQIJA
OtEAB8 TaCgE @i acd E GHOACIH GaAAECnL tGE O
HGADEtET t BBROGEHANT BHIAANI Tani 3 E EOGEOA
gHO ¢ 1T 61 tathu,alypokiGEMEL EA UEAalamy.aTa @i acBHGa AN
CEgHEEC ETBEBUHESCEEC rRUAABEBGIEOAe EOQIHDOaMa Uc
OEWNACENT E Ctavahle@em k tbinu, O& O @ 6 Aacdaa Ge av Et a UE O:
gHat AEUEAS TEA& 6¢T aGe aidEdBE N®x AA EEOeA EAET (
jgEUVAA &l TGacAAECL

,acaeoiaC GAAAECN Aa GEOHEPANHOEANEGO0ABBGOEHGUE
gUOAOGANDL ggEAacCe T alnHt &l BOEQEBEOBEHREAGAAAEC!
caanorT WAa gHOCE OgaivcE + EOOEes AT AaGENcCEBAOUD Tt}
AECUCGAEOA E UGQacoAEByaDoa cAGEIgal¢ca AECUCGA
OBEUCEOaAcE 66GCE CIFOa CACOTE HIBOHEMT Dyl Ea &aik
GaAAECn On Ha GaAAECE CaAE OGEYT AEAE ¢EHT GEA
propojen i SEHRT ET ¢8C0O0 C¢cERT GEAO E E AsOEINAC 6 A ECEIDEAHE G
ZXEGAS 33A% OEeO

2.2 Funkce reklamy

aaAUlFI Aadbo67T aAT 6 elcAOB6 GaAAECnses E TaUn TEWN AAG
tak poten i EA¢ 6 OEAE O¢ 6 Afimi vetahcNicm R Q@ BT kédittekAECNn CEAG6 T E
Ht GEOUa{atca®dT A6 As: OEeOs HL OB W
f Funkce marka ¥ 6 ¢ éyadklEma je z hledisAE AECHW¢6AEOa Ha OEAE
caAOEHEUcaAAT 6 CRySABCEHANRGICE 6 AJAA Ha HJET Ha
HCEOS OE caAgRatdt aUgot aCo06gBaEANINKGEOAN &
31 AABG6T NC ERGAAT aCo ATijarGyn TocGERTas & aThR AE B $6 &
GGEUINAYT IJ ,@a BABOOhT 6C §E+ AUECE E GEOOT 64 ¢ 6

¢ M

1 AUcA®Ga AECLHGHAEBEE Aa CEHEIE AECUGCOAEOaL t
PprEUEY EABKIBPIEAGHOS C E §GHacET 6 EAY WEACS 6¢é
XECUCOAEDE S emcdOB OBEMATGS AT ICEH6A A6 HT 4 §HAaU

m
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E §GEUWNAMu® kdekr &5 E3 O CEéa FGEUVIAA 3Gl OA Et A6t

gGaéaGacOa OEAEOCGED BEEANGRGWCHOBUBEDSUAA

1 ANc¢AOa aAEGECHOAES OAE eélNcAbda GaAAEC KCEODU
OOEO6 @06 #HAIWOabs AT aGa AHEIN JGEQGEE&Er Ecn Aa
TEA4 UEA®8T Aa OtnTEVE¢E t NGCBHBaha 7EC E COIOAE
flicAba ClL Oa C¢CEt 60T &€ PEMENIETOERNCET I OEAE
gAHOHINDOWAAL VaUGcE #Ha ¢EQRRS DODEWOE & RNEIOZE oGRAH ¢
HO HaAcas Oa Ha CEOCE Aadpgrdio GE GHAA 6Dt ERA I FC
AT aGn #Ha ¢ HOME(ODHactEad at MET a&EBBO GLEANNOBNC BEY
GEY HOA UE EUAOGT CA4dE #HaeCacilJ HJGET HaloT aAl
CEOCEHT L

T ANcAOa HEDOEMNTCOGE CEH O0¢céEGCIAa E J§GEUWIAY Et
F niIO6T AACEHRT  6¢Et ko Mimad d ¢ AJAGERIAIAG | HBQEI + N
HGEt ¢ BICELCECC JECEBSE gHO6 GEOBEUELEc¢d E AGT
06CEeEGCEOa E caAcCEt aAT o606 TGacUadbsL CEVE AH
EAa ta HJIEAABCEHT 6 Hsadladuw A0 UEg BBAHA SREANICH |
adAl aHAdrekRGWAAD T EAEt 49 HO maT BN GaMIMEEEGE Gb
CEc6§glUAIJAa E UB6Am TECIH #Ha t+ ¢608 WUt EHaA:
FAECONCc630t BGY OAUNCH AR IGRAAMECECCEORT 1t 6
EOT a0U0A608C EHGAaAGRCEE QGEDRBOAADY AHa PEWT & E

aAat 60¢cB80E AEGHEIAIA GoE AADBrc NHA aGAAAECE WAEOa

EUCOTCRACMAECCOOEXBGAEANAD OEeOs HL 80WL

—

23wWaAAECCES thanAEééa

a gEW Oo’f E ¢ Eunikace. A H@EOSE T1nE
) AUn aAAE CAAE WNJENTET JEC

E HgGE%cEU QEAEéU AaT EAlJs AEA AaA

EOn GaAAECE OE c¢caAt 60a + n@clbitrE AIERA sa EG

curaAn ONYT HARMJIEWNEHes CET 6tn OnAn JGETE T6GEOa

pozornost. (Lakhani, 2010, s. 94)

vaUac¢ Oa OEAAEUc¢c608 CEWHAGI BaBAEOEUAaBSNHEA A
CEUaA J3 DT+ EAS AaUc ETkAoH 64A SNTERSE & 0 A HIOEHE & @
UEGEUIN GaAAECn 0OaddacC AMQAQELE KHIEISc cARGHGY a gH
pozornost (A -attention ), O1Jb + AaAANC cEBNgOHBEORE JEUEcCSC 0Og(
tT76gcadzOEOEt ¢caL 31 AadoTa +tTEA Aa 0B OXPEDEBAA
GETGAAGECET WAas E @gacC OJGE E + AERITEG & o OTOKE Gl AQT
I nt EAE ¢ & QidterecStIEFAOCEGI ¢caOBUBAIVOBUsYEAGEQGEL ET  A:
(D-UaroGaw gE GGEUNAT D OEO cGugtbi&ddukt OBAFIEPE 6 A
- nHaARWEs. E73)
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EA6 HO TE calt alUBEDdECIIAALBOWEN clEAIIFBN ¢ E  (
éaGacOas Ec60O0 OnOBEC E TEC tauaAaoL ~¢cEOs O
a0 OEUeEN t A6t E +taH6T o O& AkaAdOd aGHEDA BIEIREING
A Cl 6a OAEt AaAE gHa#Ht al@o67i E AENGS6 JGEUAT I

} GBA 3Eta ZEABEcCO +a Hb a -AxAEGaE Al IHDA 66 6GaE A nt
a oO6ClNccedo EAada c¢caclOa #H6 wyowOak®T FEIdITaA g
HYiBalaC AaAo0dd @EﬂﬁwwEC@@mmGanAEAn@%@ﬁmma
gHaOaDEt EcCAC TGodWes AT acGn ABEYHPAENHDODEOEDOC BE
GclWAa gEHOAETEEGA OA aFA 6g(ba thhKREDDZRBEAI0, 5.C04 L

A6 @6 ©a adklama, osob ¢
VCEGAaT 6¢céENNaodA
CEGAalT 6¢céeEt 40 E

CERT EVBDAH®s O Ha ClI
GIUO6¢cAEL B84 OEEOs HL

. $f (o}
- ﬁn

VIEUHRT ET & pracesech H@HNa& CEGAaiT 6ceEl a AE&alﬁcApEﬁCEcCBa
psychologie. WA AAEC¢d gHNOSEAEE CEGAAG 6FRED MNEE AEL 1d¢
UE tncCadot ' tUReGEBABEG6 asobGa ANESXC: JAa + al AaGa g
GHNOBEAE&86OANn GaAat EcT¢6 EOAaAin E §GEOaHNs
resp.s¢c 6Co6 + adca @6 GFE HAERBEABFFAMTEEE alme 0o HL

{EUQEHT & gHNOOEAE&6a GaAAECHNn Aas

t FnOOEAE& 6 OAE HYT GECAEBSUAECWCECOAEQDGEBAE JGEO

t AFNnOOEAEe 6 OAE HYT GEGCAE CauUobo

{EOS6 AN EAEE 6 OAE OBBEGEADAGHRAIVGAE

t AN O O6AE @Aacl NGB6T NOd OBAELI NOGSd HAWGOCEco A
gGEOamd Eg

= =4 —a A

L aA60a OEAAODS CE cgbt BAa JEADA EGH £ T Hedkoo@iélc 6 E O
gHNOOEAEE 6 ORAa 0006 #HEOP A &\ & definic reklay, &t psychioldgii se

CAUt 3 TAEQUBaaO®des OQEHTE Ha O6Et EAd E OC#:MezEOd ¢
GHaHl aUQEL Ecoe Et AGI DEVtEECSE E CECOGUAE®GS AHEI
"Ec6glUAEOaA Aa AECUc¢6AEOa OEAEOacE ¢ Ea PakudOEL Ec
E TEC EHEOE c¢ato6 E CnHASG HOe Oa AUa E AaAd t AE
doOHaL "~ EcCO6gUAEOa CE Hb & NG@6T a4 T aoldodc o A st AVEISE
AAECEE¢S EHREOs OAGAHWAEI Ec6 GEOGETAls O6TELA +n
- nABaAEAEI Es OEeOs HL eOEW
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2.3.1 A ¢ E @dieloce

XET AAaG JEGQHEA OCEQ@AIl AEAE ¥V &8G0Oa¢t oc WAEOAREAO E&H Ci
AT a G4 AHE wmu)ahgidentifikovalizbo 08 E HAIWOOn AE¢CAGAT ¢O6dE
HAUDgocecn §GEUaAOlI E EUAOT 6A6 Aa TEA EU AE¢CANGaA
Aa WDOGCENEcAa AEAE o6Uacty 67 AEQREE @AM AR g EAMdgca O
{GET HaOoT aAad t ¢c6CEADd OCEQAI AEMBICENEs ARA CIE €
Ha #H® 16C OF ETgt_ BAOGN EGcBBDARITIadb0a cad Aac OdCET enNn
{gET HabOo6T aAda Oa OCE@®An CEAG VUGOOABADEMATHIET HE
AEAE OAEt aA ¢cal®OE AEAN On CEBDARPBET BHdOE A ONC LA
dEUCET nes EREOQOC¢EHRT 6 dKotipr Arr@sirang 20E4 , 8t AK)E E¢c n L

Vsouvislosti s a CEOaCé6 Ha OUa c¢cEO806 =~ EHAFEBEHRERO&EGE
oUHY GEc&a4¢6 EATWEAcd 08 §&BXOARKAC I E I3 0E SPeErmsaing Lt a &
@]

HEBCEND GE OCEQAEL 4aC OOEOBIgpHAAREERG EMc RBEER 6A 6 C EX
angaGgro T WV E HAUY Aa@¢cEHRYT +aU6 E GGEVTE TEOE QEH
OglHEOG6 WUG@OTEWN HAEHTL {EO6 ¢E TEs Oa HGET Hac
kvlA6 GEOO6T 6t c¢cd aCEOO69 AT aGHEIh cOREDHE + cERfda 08RO
OEAEO¢6Ans EOn HO AENgOA6 ca0OE ' §JGE GEUEHRT 1L
TEC t10a0 ¢60O TgET c4adEs EAa Aa OUa GO60O6AE acCE
Ha QERTE #HY Et GABIHQECE T RN OO0 ET Gl " BRIHROSIEARE GE
s A JWATn ANgWAaA JEU + A6t acC #HINOd a

|
a g ETHA 2013 A a0 TelAUDED &S E t B 1) G AW E BA
9

AcEOAE zOGEGHRAPGEABAAAEIN GEAO6L 3EOGE O¢EQAE
O6t ET I taAaoba AaosbaL gOGEOB8CaAa Ha ¢cE O¢cEQGAUN @
OEGWAEN Al EAG6T nt

AaBOABZaAh ¢gt OCEQGaA Hi AT E

Pro rok 2019 je UAad HOEAAQDCERI W03 GEXMAEGGCEAGECEREC 9
CECacVEA¢cE gnico c¢caAdEUCETtcHaAH AE dHCAED AIEHIA c¢Ee B
BEEeAaL tE eO Aavadd T EAGEBBREEVEAE ABGEBDAEE
O0adbAB8 AN , GEcCUA ERFce BEAR OF edL A[dA aat éAd6fne AT
00aANOs 08 L AefaGMEACEAAOLOadB HY a9 T aUn HY EA:
@6cHANCSO O¢cEGBAECGSO O 8Aaadyvonda AO ccEazPAAFa § TABEE OOECLE D a
HIEAADBCEHRYT C6 XEc¢T EGaE O (Faraseafe.ca 20R) E GHA

| 20



Tabulkalse Aa OH6@aA ¢caAdBEUCET ¢caAT 608 OcEgaA Ht a7 E UAa

t 2njlt R| %yl 6 Kategorie |I 2 Ry 24l Tyl 6|%YSyl K|t 2nl R
1 Amazon |Retail 315,505 52% 3
2 Apple Technologie 309,527 3% 2
3 Google Technologie 309,000 2% 1
4 Microsoft |Technologie 251,244 25% 4
5 Visa tfFrdSoy N &aedahrzue 229% 7
6 Facebook |Technologie 158,968 -29% 6
7 Alibaba  |Retalil 131,246 16% 9
8 Tencent |Technologie 130,862 -27% 5
9 a O5 2 y |FastFOaGil 130,368 3% 8
10 AT&T Telekomunikace 108,375 2% 10

(zdroj: focus -age.cz)

n HEOGEACHO8 HBET 6C

ET EO o}
a I NTOA HEENOCAMOABT B

E
Gn

A
0

> >

T

t EUAA T aéE , GEcUA¢ S AHEINI AEGYE G nO® ERX EH n OXEITR
jejichrozvo je. Uvedl: * { AaUIDAaCa gE#HWN¢E EU Oiem@jdhaliv Rdcha Ga é
produktov Ich kategori 6 nebo oblast 3 sluGa O UE C¢cEt ACAGn UdRAGUFT Ot
AAEHNHYT ACtL AOGCn ClUH® JEOOEJOEUDAUCIEONS §J BE a i
O¢c EgAN gHOADHL L OUNANEADE 1) IIFBgCAIT B gOrEGAFIZ Idno Bt BA G T
H6O 86GCh CaAm AAERMYG GIEX ENIDRC 60 WaBADAGE HWUAGBAO
tnyo6t ET OCocachn CEUaA aAEmMHaAGOES ESEOEEBDA
(focus- age.cz, 2019)

¢

AaOHoZaA ¢gt OCEQaA /| w

AaOAsdak OnA HaHI Etac UAa 71GOades AT a0ROHs@AGC!
OES8Ge T n &7 Adasa BEED Aa 006 HAzeghtoplg0xE 20187 61 67 E

Tabulka2s AaOR6@aA caAdEUCEN clBAR & GR7 -0 EedatA ol EE

t 2 njl R Byl 61 | 2Ry 2GF Tyl 614t 2njl R
1 ~Yh5! 1! ¢h 407 1
2 29 200 2
3 AGROFERT 155 3
4 9y SNESGIAOlEe | LYINAYe&&a1szge K2|f RAy3
5 UNIPETROL 119 6
6 FOXCONN CZ 104 5
7 MORAVIA STEEL 57 X
8 .h{/1 DNRdzZLJ 2w 52 9
9 29t wh 48 10
10 MOL 46 13

(zdroj: czechtop100.cz)
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24" EGAai 6¢céEtE AECUc¢6AEOa E §GE:
1 EGAatT 6¢cé Aa QGOCCcEHT o HEWNOEG 6¢HT O6T OB E §

tnCacly) ceEOB6UaAs AT aGa CEAG OBSEUCET I gGE O
AEAE OamMm2813) L L

[T

wWaAAECE AEAE HECETVTCE c¢cacdo OEUcBBOKBOdC SEWBAEG
cCat EUEOd HYIEUEAS EO UE Q§gGEt aAles OEO HEWNUt 6HDB
JGEOaL aEGHBAAEU AUndO A6U4& T acykQEUHIom G EDhaAA & ng
I NGEORA® WNAGHOOAID HT EAE OOEO6 E AUnBABEHONBENGS
EEGCI gGalOacTEOa ZGAaAAEChnd GEJE&EEOaWL 8§GO6T &
E EOOBEUcCHO6 ta HYHAUEIGEAHES At AaADOEDIBEOBIOEAG
kupcoL WEQUARER®EOE TecEEGO® E@®» ¢a 0o E ¢ FFEGID ER ¢ 1A E ANEQA
AREIND gEUAEOacn 1t aU aiieatipSygholdgie,atiepolddie, sériologie,
komunikace apod. Propag EOa EZGa AAECEWaTHAAGRO® CBUHGEcHCO E
AECI¢ 6 hilteBhindogi a C6s AHBBAEOCEEC OEt Eén EOGEt HANCG ¢
EXH6 OaAo s BPEos OEeeos

MEGAaiT 6¢céEtEIN AECWNEcO6AEOE #Ha GEONCH ihedw.Od¢n
{EVQGERT & Aa gHa#et aUQEtEcd ¢calOE TEA4 O6CeéEGCE!t |
kdoREOaco6 CEGAAMIOCHBEEMNDOICOBTI 6 E 6¢BEANEIGDN Fa &
Oa 0aldO CEGAavT 6¢céEt a AECI3Es AEWD Entanédigidd cganiJé 6 GCE
TE CAAEAGHOOAMNGHGY OKCc NOd EGEEc 6 OEOdasitakto:CES A
frmyda AEBSEEDE e HE QW 09 RIE AFBT OEAEOc AN Aa AENgO6
E HANDOGadOL AEGEt aD 0¢éEGCIWUAG HIVEIt EABIOOE OEAEDOD
CE ¢4 HRIElIEABO08 AARGDOMHAEY Aa OBRPECE AADCH O6CHT 67T |
SoOO6EACE T §ET cACOHREFS Brieli tidbpak § EUGEGIJAS HEOOEAcA
Od Et E ¢ 6 shipmaEOjoMENGdobrovoln Ich pend @rxh prost U AL ¢ Rolitige 1
élcéelJAa CEGAaT o6¢ceéeEtE AECN¢O6AEOGaA E TE @O6HT &
I EA ®RAEIEG AR016 4. AD).

Faktem Aas Oa Enerdrlo8ui¢ a pooze reklama SECET ¢ Eos EAa §GEUa-Z
gHaUatOBAEOCH6AL t EAIJU cacCE OEAEO¢d8A OEAacCs (
AGECIWRAAECES Tanio OBAOAE GETE&eGE&6as WEOBSET ¢
T Aa00CEpHABERE JEOHGOEHBEBSEL 6CHT 67 10060 T ant EAL
EHEU UEAEAE Tn HT aAc¢ca OdnOnL "~ ¢Ed(ymtreujeGarg a A
E¢aC HEETHad6T aAL {¢EGS Ha CEGAGE +nudst ET H
a HECEOADAOEOGEma cGRALINOEA ¢E TAEUNUL [/ ERTE Ha
E 7+ GO6 AEAROG 't nOdNAGL HEET FROHA G AQGHRANIGHE nQF
CERTEtE OJGEt OUAE At I A6 TECNes Oa OGAEtE HAIGO
EO Ao6HEL VEAEvIiaRGHOAOXBWHOs GaAAECEOds AT aGa AHE
HYT EGEAB 06 HyvE ANEAGE USHEN) JEGOBBHEEhAT EADAOHEAGD
c60 A6cadoE ta #Htac Oo6tETVas ¢calb #Ha #Ha HY EGEAD

-~ o

Q@
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JEABAaABLAGOLC BEUB

8l
Aa OEs10aA CI Oac

¢ ERT EAEAG seklamu&e AUa J GEA
vigAca AGEHCAC Ht a7 Aas ¢
ZXHB® Oa ARG, s. By E o

C: I
c

=}
m I

an Or
D »;

—C

{BEEU OE¢Taci OHEYT EOENT EEEU GINEGHT EGAGCNAA

Ann Handley .

UAan Aa HAE!l ¢cE HIoOERFET6a ARED 6 TJEA CAENES 6 (
¢ EUTEGAE ,EAA 0$mm3ﬂmMWEUGCEAa

E Hﬂl@,%splsE%EEaAAha Ha@coOa CEC |

aE #HINOdINBAaOEY GECAEOS gola E GaAAECA é6GCn 1
FnyGEL 4¢o6 GH0OadIL WAaAAECE gHaURT Et DAa WCaA0a
TE Aa HAEGE UEWADNBOCHMPEGEHGOEO] bt A6t ¢E Aco6d
spisovatelkouAn¢ & ZECETT GEAID edoOW.L ¢¢ GEc¢UAan QEGg
HYEAAQCEHRT 6GEOAGOEER 6D OEO OnAE ij§gAcaE §Gléo 6
AECHED WUGQacE §avT o AEICH ER®PE ARDDAERIEGLOt 0T E 1WAEOL
Oa GEOT ®\Rd CHEN I WECEUAGT ¢N UGNSd ORBCEEEQg&#HAR&U
T A3ELELD® g1 EOOL

On #Ha 7Tac¢tTE gﬂaéaa EUt MgGEt AaA HJGEt ¢ca k7T aAA
HadcEA CE GaEAOOEO6 AECGEcCAE T NC §aio WEBAOl e
budek, kteGa OnAn O6CHJOGEL Ech HANT a@¢NC6 §GEHT EGnoe
CO6 A0 EC¢ n (Wwviw.anBhandley.com , 2013)
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25" aHaco aéeaAi ot of

n CEGAarl O6¢céEL ;
t EAJU &6 GCEE @GEID Efkgigkd éfekidity CEGAAT 6¢célJo EQIARE EUODE
t NOEUCEOELE¢CE E HYGEL ¢ca 1t noEUc mfpjich shalegiebyla O3 ¢ 6 A
HYJGEta BUE On €EafBc@ROCO JGEHT HaAaUANn c¢EAEOGOT

ivbudoucnost. N a OE H#a C¢EEJEA GEOO®8 EUC¢ E ) oforOustraiegled T 7 &4 Ot

VSEUW@GER:c4 UEOAa é 6 GCinA Aan )G ciarkding,tkba GN #a + a1 1 6«
H¢cEOS UEHRT ET A
} AERT ¢8 C¢CEHRT GE

5

EcOEt a OEAEO¢8ANn ¢ET NQAIDECE IHIHA
Aa (piepraditd.¢£22018) :a é a Ay 64+ 67 n

f CTR(click throughrate) yAa Uc¢ E ®E a7 AAOGACNUT d c¢E
CERAaUcAa tmUaAD0 JEOGT aC GAaAAECCOOE OEOC
AAOGACNT 6 6 (gEw@atr OEOGEOac¢cse CHUHG CoT1 +arvld
} NnHREAEWN CO8GUYOEOGBEODcECAacEAEs Oa GHEECHAIDA
GAaAAECWU® EAa ¢aAAGACEN & Ecax®@mA T 3iimwddbtaEOFAE O
-¢w On Ha CAAE JEONn@BKBIC BAERAIEUD Oa Ha Ca
AECHED NG@6T7a gHaAaOEUCET 6T L

f PPC(pay perclickk ybacE OE GaAAECI Aa UEc¢kc lasx EQE C
UECEIN GaAAECHA ARTEGER aA 3 EtgT aC AAOGA¢C T 8L ¢E
E §gGl cageca Oacas AV aGE #Ha CurHe OEgARAET&ET O
OgltHEDQAC @6GCE ORMOHFHOD GoEHAENGHEE ®h An + AEOGac¢nh
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3t { 3% GgZgBJ7 °~ wX7¢JaBS§
{tg¢y7,alLGg -Gg- alL

{§ET Had67T aAnac Aa AEOUND OAEt aAs AT aGn CO6CE GE
COCE GECaO HECEHRT ET ¢caoE 1t NDAE énlouvds podnikatejeiat EAE ¢ 6
caOE #H# ¢6C AzgeCRaE cABAUX BEMB)AEC 6 Ao X

Osobnost Aa GEAacCe OAV& G GEWOGLECN +ar16¢cE
caAEC 1 NDO¢cEC¢caCsos AT aGN ¢ &6h Eedulf):’gy@c&[dglwtdtalﬂaﬂe&EC)EAL
¢ a ¢ opsychelogiise § EAacC EHEC)C ERT QJENOBtE §GE AEOUA&ABE

ZCERECHI EID EAaUo 3 EREOCEHT L XEOUND CE H#Ht &
schopnosti apod.

o O
i)

<

M

—

an

XEOUE EREOGCERT CE Hta OBEGEAT aGoHT 60A4 t+ O
naGlF Oca #H6TIWDEOaAa ¢E TGdIU E UBANn TACTE t OEG
pGaUOAEt ETL aETa OO0EtEcC6 BHAEOQGENGBIEONA O@IGER
OGOEUAG ¢ETa t+ AERYTCERT O UWTat¢co E TE UEHG = U
AaUcCE ®8Batlg#Ha E Ot AETTCEHRT 6 OAEY EZAE E AaA
- nHaARNAEs. £7)

VCEGAavT 6¢éeld Aa OE QgET Haos
O3Et EAGe OE Ha T N@Ga c¢EANgWU
aéaAi 6t ¢ca HYECGCEL Et EAE ¢

CEGAatT 6¢céeldL XUnO 08 Oastya UBEHEATE GHEAGEA
z6cET AadE H@Eéﬁéﬁé@ﬂ@@@EEéUET A saEAOa ¢E
viUaiT e §GE®@ E AEA } O¢cOAE AadlagEwBIKa GEEAJAIBE alC
DHGEAEAG HJET HaOwgBMAIED UAZET BaAW OAO6T T acEs §GE
UAEGUSC@%ABMEOéEUE%EOG AJgcd QJGEOarmR A6T aGET
GEUCBcak OumgtEETHaO67T aAaL VaUcE Ha E tNEDOD Aa/Z&E
gr#EO6 E OEGEt abD #®a AaUcCE E AadsE gHNOBOAWU E
(Koudelka, 2010, s. 5)
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31¢ngEAEé6a HGET HaO6T aAa

“EGAaTl 6cén JEUEOGea AEAE §HNhOSHERESBRI HEALEN &/AbL
jako v psychologi i, jsouvCEGAAaT 6¢éll EHEOCEHT 6 EHRUET BAOONAA:
AET aéEGO6069 OEO WUGQUAS AECAGATEENSHec EDNNmL CEBAGEA
EOOBEUE506 HEOSEGOAG E GEOAOCEAGADUABICAHD! BEtaH
t A ¢AOE SPEFABRLC SERI E kiCa bm 1CEici6o @ B OPEDEa U
AT aGa ¢EANgUNAaCaLABRENa®BOGEOGIEEDE t Ha QGAEL AA §
EAd TEA4 OEAaOB obiok. JEAE QHIAT HEID ADHAE AGE GHEBoat n An
AEAN CE t+ AURL -E EAa Ulbpdaz Bditéndy@ @ ENE ARG Fea T 6 ¢ &
GGEl 4 AGUHRIIE GEOBEOGL yao@ Aa CEGHGAAEU E aAE.
CnJEAEEGA EMRESAEERIEBANG CGOE OB EL Benth AT BT 1 ERAI §
OdEl ECOOEIATGGACAAFAOGO EU T aUa#HEYT NOd Alasifikovala Eg Hd A
fngn HIRIZAEGNAUD CEAUGEOSE OBELEcHo Aalo6e Ol L
GEOJSEUINAGO6 Ha UAa Oacnes aCEOQOOEcEMDDskupiOGAADL o
spotHa 067 aAlte AT aGa OET8C c¢calOnAE CEOcNmopaGEOUAA
modeGé AT 6 GEAai 6 g§Gadaci Et EAE §HaUHT Et 67 AAAE
trendyv EOAEHT 6 §GEUaAa EZHJEAAQCERT 3EaRANGHGEBEGROD
WEOUAAOAE HGET HadovaAa UE AET aé8EGO60Bs9 AT aGa
SsEOaOWNQGEHT EAO OAEt AAE Aa #Ht ailde OEO Et A6t DUA
- nAHaAEAEt Es OEees HL OOEW

R

1 ,6E OEAEGAEO® OEAEOcd0O69 AT aH® UBdHodBAds O
GABGEUNL t EOEUNAS 1t nHGAAENEABGET QRS ¢ DNEA 6 &
¢ E§ECE 5 E Tadnbsli fivkavin.

1 GaUEcoHIo&bﬁﬁdﬂ%&ﬁ@%ﬂhﬁoHCn An 087 aA8 OEOdNI
OEOO6T aA E §GEOO6T aA E Od7 aAd gonead oA amy T 6G B EH
AEOUNC Uc¢cact

1 - 600ECEHT YT yT OBAEAJCAOHD0 CEAS GAEEIHAAG) cBIBRT IEE
} nOEGEHEUNIO - aA6ba t+c¢o6CEAd t+ 06GT DEACDH Ht AT ¢
reality

1 AEAEO¢cd069 AT aH® CERAE (ycrpadiebl BA 6 tgERTAG e EON
JGEUWAT aC HT EA ¢4AEAND gHo OG&s ABEOWEBRAQ HAEOE
GEWIA ¢cE OaAacC §gQE®adNnNIe AaacOorA0a AL BIBO Ha
E CEHEl & §®EUIIMHIMGOEACS6C gGEHT HaU6s CAaAAE

gEHUaAt T6C EGOEOCEAOT EL
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32{ gET Habecd OOEL ECH
Ki aGgCdcecld HGET H
JO6t Ec6 OEAEWNJ
HAEGAECO AE@E&

abco OBELEco #Ha + EOa
acnOo JGEUWAYT I L {QgET
éué 3 n OCoac@®CAE&ICEHG
T a E Q§EIFDIHT dIE o ¢
O HAECa CEUaA AEéAGaTcaaE OBEt Eco H

«Q O ml
B
g;

,go

B
&
&
ea]

1 WEOOGEQYEAEAIJcOC GEOSEUEt Eco DHABT §HOANha 5& OO
{gEYT Ha 0671 aAGl pBREGCEOA E gGEUINAT D AT aGa ¢
t EGEt ¢Et EA6 gHOcCcEHN EOardodolon HA AN ag HHr AGECOn
ERgaAin HY GEcn UGNUdAL

1 tANOBEABEHPOAAO 6 OAA EEATEGn #Ha CEBJEN JEUa
HGET HADO T AEAAOREARAENPEDCHo 1t 4 HCNnHAID AECAGAT ¢
OBEt Ecbe Ha HGET Had6T an aE GG 6 L C B3 EoA T B0 AGE £
GEdAAU gHNOOBREGEREOOBOANCHBUEE JEUt AUECO6 OA
(Freud yid, ego, superego). , a d E+ 6 PpehERSEdvtomto JHE § BEHNt E
GEUCAET BEEEOG L

1 {EOCEABECORAGEd GEOBEUEI Ecs HEET Hado6T ana A
¢E UlFHAAUAA HEOGEAGCGOE §GEHT HaUde +a AT aG
skupina inklinue k A6 ¢ NC OB8AI C E C¢LEGADE CAGE HaAlyMOOIt ¢ &
{GET HaOco6 OOEtEc6 TaUn CFOa Et A6t DEtET 058
HEOOGEACSH HY ET 1JHNA BZOE GEEAIERSC 60 BxEEpa LHL eeo WL

VGAEACAC O6tETAa UEOSEOS AUaORBEOGEBIHE QG + BigaE
O0dEtECO6COAERLEOA HOAHAT gHEAZDat T 6 C QGHEWG BUEADE 9A a
OEGEt aD Et A6t DEtEC GHNOBEAEEGOANC 6 HEOOEAEEGS
Ha OEONtE c¢caAaUac¢ +tauUcoe EOEGses HYEAa Aa §JGEOAA&!
Aa OgFglIHEOacE @®REUHF EHC 6 E&E nd ARlcRcAMarkatiag e

TECUTE §JGEOAACI HOAHEWNDESBcCE HEBPEDARBRL CEOcAa GE
AT aGn OEAEO¢3AEEAFAHI B UPaAE ACEHAAUCEIN GaAaEAODO:
gHaOd EUC E podlé&ld paycholdgie se na Et A6t DEt EC6GEOBEOEDEC S
podepi#lJA8 @7 nHO6 EHGaAine EC&aj e CET 6t EOas t c¢cB6CE

321 EUVUaA @aGeca HAHGDAN

EUaA @aGéca HAHODANAcHOEAGaAaEBOaA cEFEOUDAGCGIIAA
gGaUGAEL ET OOEt Ecd FEARE QERHEIGE k@ Ug B art Sifiddeathi
ki ECUes OGa c¢EANg Ao6O cagGEOB6SGE gEWOa Ogl mrEOaAC

OEAEOCHAEUBt EA®D O6EDPa OBEJGECS §GE QatHA 4§ GCEGDAR
OET GEIWNOa ECao&®AaAaHGET HadoT aAal Qda & G GEHG ARBA HadGEn
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model + A ACO b A6t ¢ O }

AlJged an+Ec HgETHa TaAm%nmmaaA&mxﬂﬁmeﬁﬁﬁoa
{GEAacdC 7T a6é6T BERIGEECROSd g GEPRHMeeOGAB A G4 ABt DIJA
UEOBEOS gGanHgEOoOGCa AT aGa Et Ao6at A AIG E6O adrl UEH
GEUCET aCo ORNPEARAT Ba B alGE &7 MHAFIETAE ASCniHAID + ¢ 6 CE
UNT at ¢o6 §GEGXHDOCH ad REUCETS Oxdga COEW t OABUEGE

Ve aAT aGROPEVA O AOa 6 Et A6YDEVYETL -E ¢E#H 1aUn

t¢caAT 606 kzanEeaccoOdW gEUcaTl ¢E AWNgeod GEOBSEU
3 AEIE AHE OGHERAGOERWR B¢ 6 ZGADBd Aa U1l § E Re®Dions 1eEd OEA
icU6t GUJEACD tA6tNn EOGHETEd HINAW E FHNnOBEAE
- nHAAEAEt Eos OEees HL 060W

gOGEB®m A EUaA @aGéca HAABDAN EZgEUcET D E (
exogenni
proménné
podnéty > - reakce

ZOUGEAB -nHAaAEAEl Es OEees HL 060w

gOGE@m A EUaA @aGéca HAHABDAMN

Kultura — viivy kulturni dimenze

Rysy kultury — kulturni elementy, projevy

Vlivy sociginiho prostfedi - plsobeni socialnich skupin
primarni, sekundarni skupiny, referenéni vztahy

Zivotni styl, socialni status, role

Individualni vlivy
demograficko - ekonomicke

Psychika — vnitfni individualni viivy

vnimani, uéeni, postoje, potfeby, osobnost

[ PREDISPOZICE SPOTREBITELE W v
-
~

"
.

KUPNi ROZHODOVACI PROCES i
i
Rozpoznani Hledani Hodnoceni Nakupni Ponakupni i
problému informaci alternativ rozhodnuti chovani /
—T> —T> —T» - i
Situatni viivy

OUGEAB , EVUGAEtE E AEAL9®s OEEds HL o60W
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4 AJw7 alL J37ac¢BE ¢ J

JUAc¢ciT 61 n é6Gac E AaA60d 6 ¢ Et FEG A EE16EEG &E@aREN) A
6 AEOEAO6OEODaAL - Aot CEUCEGEUcCB6 08 HYGEAADCEHT 6 ¢
6Uaci 6T E On CAAE OEAOT | EtET AEEgaGEO6 #HIOAaAT
jejichodl6T ¢NOd o6Uaci 67 E OEGEt abD On HEHICABE NEBD
vyrovnanost. aE  UGWSEI HYGEc¢ld EAa oUacioild E AWAT
AaUcET A6t NOd ¢ EGEIUE C oft EXEEAD @GN Lc (I HT BAA cIERBTAI
JEOEGEt ET ABHMTUBOBEOTEA ANUAT UGN OESGE¢C6@cd E
 BEUCA AECRICTOHREKDMAEL Eo ~6AalTo ,6cEGes OE®Es HL

aEUCEGEU¢®d e06GCn CEA® #Hta eoGgacese oUacyioTne ¢/
AT aGgn On CaA Ot ®OEN 0 9D LERABGGacaddDa nBBAAEDBA Oc¢ |
OCEQ@AE T EOEAERB! GO glEfACUEFI@A OCacé61 #HEIFA ¢cEOat.L J
OaAacCl) HE A7 1 UE§GHaUD +4087 E VE VEAes EON E Y EC
EAOagimoEt B GETEORI @éHa Ac ERT 6 HYEE A & HaAGa0aOitmy. ¢ EOat
aaAUlI Aadbo6T aAT86C ERIEADECOLEADUERE gHaAa®T 6T Ees T aU
A6U&a QJECET IJA® ' TE Aa §GE @60¢
6ct anri 60a UE é

- nHaAEAE!} Eo

ORI aNCACID  eooUme i
o HL eoW

41FiGaAaCcd O6CEéas é6Gaccdo O¢CEOQAES®

t GEJEAaAEOC G6CEéas OCE@AN E 60Uacéiéin 6GCNn O6H
tacT E HNHT 4AC CE OAEt ¢6 § Gesignnkontuni kadeCadprodukt B1J A IJA
C6a Onvt Et A6t DEY Ec¢ QECE@(NJ } EOad Ccado 1aceiE
Aa OCaca E JGEVE Aa Q§gET HaOE C o6 Vderdtg firmy(esiceE 1) § G
JEt EOEODEcE&EaOEs OE On #Ha CaAEHaAOEGXxBlhlEjespaEHa Oa /
6UACT6TE &6GAC ¢aéodo c¢UT ¢a §HOEEe AEEGEAG OFEDRA 63
JGEOA4GIALAHAEAE}l Eo }AEGElI Eos OEOEes HL OO

XEcOagba eéo0GacCcdé QGEr aHT O E emicatCcasd coBrax iBT WEG
pohledos Ud AMCIATCE@®a Et GOBEA Eérbad adcil HY GET aé 6 OA4a §GE
AaAoOs eoGCEC®WhA®cSG tniTo08 +aAaUENOS6OHGGEDE ¢
repd7T EOa E OCEéa AaAoc0Od EGéeEc60OEOas CaAE On #
AECAGAT cCBOE JCEgQBE@OADBE WEEDA HO HECE ¢ EH
(Edmund R.Gray,John M. T. Balmer, 2002, s. 695)

A6GacCcd O6CEeéa Aa EAECO6T N Caci EAcO6 EGBGEGS A
HGEAAQGCEHRT 6 A&E §GEN FIOEC EABIGELE 0L Gaglir EOa Ha E
vy Gl Oas 1l AxE AR QABAIATHAXAEREGIes AT aGn UEGGEY EOB T EA
XEGGEGEOa Ha HECEO6 UEO6AGOE WHAHEAOE GHDOWMOEICI
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HTi EAAadEAUAGIHeAW OOd EBADS t nJEUET OE caAAaga 71 E
Proto je 6 CEéa E GEUVAFEAND adoA BUIEAASEAUaHO Clu#HO ODNDT
EGEECOOEOas EOnUBHEGLASEOENENCGS HABHEN BDAAEG®C 6
UEUEt ET aAdaes UOHRT G6ONUYT EHGO9 &6 ¢ EC¢ dEdinund)E Gilay; a HO o
John M. T.Balmer, 2002, s. 696)

gOGE®RA EUAA 66GACED 6CEGAn 66GACES OCEGAN E 66Gal

FIREMNI NOSITELE FIREMNI
IDENTITA KOMUNIKACE ARE TR
Firemni filozofie ‘_’{ Firemo — Média
komunikace 1818
Firemni osobnost l iteg Spotrebitelé
/nitin komunikace a zakaznici
Firemni kultura gic 5
nunik Dodavatelé
Firemni komunikace v & 2 strategicti partnefi
' T Postoj zaméstnanci g Tviirci minéni
Firemni design Kk podniku a jefich ux’
: i = vystupovani navenek 4| Ob&anska sdruZeni
>
g Natlakové skupiny
o
Vefejna a statni
v sprava
[ Vyrobky a sluzby Finanéni kruhy
- podniku
W Zajmova a profesni
Prodejni prostfedi kontakt sdruzeni
J

ZOUGEAB - nHAAEAEt Ees "~ 6Aale ,6¢cEGes OEOEs #HL OE!
aaHl Aa

VaU¢cE Ha E Tt NOEGHAEIN HJEAaAa®BEIEWBRAS 6AT AGEEMGTEHRI
G ¢

¢cEOat -{NéemsE -EclacHalU "~ 6AA E +tnGEOAAE AEc¢U
st NGEQOE I8 &CAHEAFERETUNE ¢ OQaxHEl D& EWAAAUCEUNT a¢cd ¢
zapamatovatelnost). A0 GCE §gET 4 EOGEt #An GEHT BEEE GXOHE UB ¢
CERAAUEECAE HInMAID ¢ DPEALUEIOEADARGC H#GEUEAD OO0 JE
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AT WEAc A & otBuCsEG naDDMIEALOGET AEt NC OOEOBC AaUcEOCE
OCEC4 (JgGHEBUWACD IEGEgHaAHT aEos BGECAEs XoO67 XET 9 a
GEAEAEUN (fatridcE R018)L

g OGE6m AAC EQGAE aaHi Aa

— —
&= -Nestle- o
e i1 POCKITS, % 2 ot e kS s, . @,’5‘2
S 1 fix
Nestie) SN 7;( ﬂ
oy 7 s:".':-
NESGAFE  |'ORFAL faedr GRE 5By @
e | Qe | 0 i
"““ 7 ('"‘ém ¥ utiéritnger [ﬂ
Raum by L \na\ @ i V'(H: ‘B“'\“ N[{fu F% @
HesSantfaurent e w@ ~ SPELLEGRINO Y %
DIESEL .. "

s okt .@ Vit || AT s

(zdroj: patria.cz)
Fernet

.4 HEEAADEEHT 6 AaGeRd A3
SE A E a

vCNnHADO8 OEAEOC¢CHAl o AT aC
OBAEgHT + 6+te AUn OnOBEC t aAéb

I GORMERAN ¢a® §GEL A AAGCATEE t BEBDEGAEACKA EDIC
spoi Ha 06T aAl ¢cagadoEses OE AUa Aac¢c #HTa06 EAEJOGEL
gHoT@a:nCot 6a Ha Od67 aA8 HIEAS AECWc¢c 6 AEGDACE CHEG
CAEUT®6C eéacaGEOBCL aEt6¢AENN Aa Cc¢cEY&EGOGEaENE
CEUéGCéATﬁ E aEHE Eﬁ&AECE@ AECGED CE HGET Had

g OGEOm AAcCEE AEEE OCEQANn AaGeal
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gOGE®Bm AACacE AEdt a OCEGAN A

(zdroj: mediaguru.cz)

4.2 Druhy image

34Aac6 O6CEéa Cl Oa Co67 ¢calMEAGRO WA #HEDII UAVaUGH
" 0aca DBAAGE O0CEéa gGEUNAT D HAWOONe EGEECEOOI
Ogat EAs EgJPABLOA B30 Ha UBANDaBabKEKREGA AMAGE Aa
EAAEXEs T EEAMGIZON Ao AR IJT a @ ¢AE FOTHAE GIgE T FHREOPHE Ba { EC
4A0 O6CEéa cERAaAUEt c¢cas

3GUOELE O6CEéa
ACEQ@AEIE O6CEéa
gHREOCSE O6CEéa

Image organizace (Sampson, 2003, s. 12)

= =4 —a A

3GUBEtE 6CEe&a

3GUAEIE 6CEéa Ha OEONtE OABREAGHAWNIOScEGUODHEOGXA
Aa OUa aChfibEAEWBES AET A6EGOO6 JGEUWAT I L JCEéa
UGNd kgHL EOAagacow E WOT6 UGNSd kEZgHL XETo6Aaw.L
VREWUI 6 HAEHRT 6 EAT WEA¢cS HOTAAEDas cEEH G UL e dnEMa AF

ACEQGAELE G6CEgéa

Tento druhimEéa H6 OEAAEUE C¢CE gEt aUEC6 E OcE@Oas 1
HJEAAQBCEHT 6 OCECEL AEC&AHIAa Ha ¢E T Es EOn OnA
OEONt EA8 GEUEOCEN JGEOAACETOGAENE AEEDEIEANDT OE
3GUAEtE OCEGAOEEOEaEAMARENECEt OEAAC gGEGEAacnL 3
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CoRTHG@OT & OQEHT 6 T1GdNU EgHL EOAagacows AUa gH
Adidas). (Svoboda, 2009, s. 15)

gHEO¢S O6CE&aA

gHEOcS6 OCEeée a0AER.L AEDOBRaUAA EREOcS 60CE8aARAGAEBI
CEOEIN C&ac¢coT7 E T aolodec cAlLa GMEAAHEBGM o ¢ 3AGC aGa AOa @
CEGHBAAEU JGEHT EAs O8I Oas HaOacos UGOacd T AaAEL
Ha EOAAAECas {cAREE oOEDE OCaco67 E TE Hraud 7T ES
GET HAaOEl EA6 T GacocAL aacCaccechNDC6 EEAYTEGhn AHEIW ¢
gGET EOa AREN UEcagRRAAUVOOAREUAE UE EREOc6 O6CE¢
AaUcEYT A6 & 1HAEOAEs At AGH DHIBRAIEC @Gt EHA JEINOA
skute@¢c ERY C¢EHT EtFHI@EODH»O&Ed AUn E UEca EHREO& cac

OCEEGCEOaL ya@ T1TaAE QJQETH6 WYEBAGHEC H#HAEHANO KA
UGOaco 7T aTAIE@a -FEIHAON OAEt AaAEs O0OCEéa #HO Uit EHE
HaOaAoHABEN OIEBIOHCE E Ogl HEPPABAECHNCcOBREDPaLHL e

Image organizace

XEOUE EGéEcOoOEOa CE HIEIND C6GHD At EA6TNn E TEU
EGEEcCOOEOa HEW+t EAfEADCOH OCEéaL C¢ETE O6CEéea Aa
HOEAAQCE®HAHAACKEHT 64 NGEEMOT BACEY EIJ GaAEO8 E U
Z3aEAes OEEGe HL eeW

ABWEOSEUEt Eco HIGET HaOo6T aAa c¢cE Ol

t EAJU Aa 6CEéa §GE #gET jeiahtdn rhmsad & HoEOAToR EO EEA EATat
TaclUacOa gHaosAB0aT AaGeETBRIcs T AAddmMeE Aatl  §gHa
JGEt UAGEUEQCEHRYT 6 AAEUCABOE GEOBEUcWT 69 GEAWU A
HOET Aador aAna HgoeT a c¢cagH6eOcot Eo ¢ EROOER (EBc DTG E -
AEc¢ OEt 40 E OEAEO¢6AEL tEANU CE eéé6r0& BdHabEa ¢
spolehnoutiv 7 4 0T (Gda g H8 O¢c 6t NOd UEOEOdes gGET EOaAa A6 3§

E §EOCES . CBCECDH 6CE&a 86GCNn EOAOEA ¢ ad
Ga AIED On GHoT aA UEAT 6 caceEi ot co AEtAs 6Tcd QEOB 11

(@)}
>
[V
[(e@]
Q
r

JCEé&a e€0GCEC WNCEODIUAa EHAEL 67 OGAEtEIN HAWGO6C W
D871 aAn EHAEL 67 E OEOB8AG6T ¢E ¢6L 38An wa&tEéea Ha
I nt EAEAERDOE Hgaloe ®OANREEBa EBIOBSBEcaAs O
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5".9g3 3g tw X¢J-X8 [/ {¢

VI§GEAT 6 OA4 OEHT 6 UGHAECEVE §GEOA OSEUCET S §GEG
danoufirmu OAa gl acdL t GEAT 6 OAE Q@EHRT § GEODAR BRI 90 AAGT ]
byl uskul @ @¢ &Gaém Gaci aC CEGAAaT 6cpokhaty E)&ET EOGCEAEL &6
TarvrHac¢oL aE OEAAEU& UETEOGCBHAE}L A0 E T apomec 8 OB E
vzorku populace azj6T j WAa OE t AERT ¢a GEOAHAODI a4y OERAESOE O AN
G HEGBET EBEak Tai Haco Ha GGEAGGCEAS T EAa + NOAUC
vyhodnoceny yt nt GEOac¢n c¢c¢adOE gET I GOacnu

{TEcCEtaca t nOAINNCca ETVEOAN AHELUSB
1. gt A6t DUAS6 C¢EH HEOOEAcO6 Ho6T a AEAEOTVE ¢EHRT GE
2. "EBAE On ONi o6c¢ctanmi 60a UVE oOFGRIBEERNGH HGEU
3. "EAG T aAat 60¢d GaAAECn HYEAa T EA taAAn UEH
VGt ¢o6 HEUAEtAX EgHEMAaBCcERT "~ EG6caL O0L Va JESG
OEONt Es AEAa&a ¢cEO308 #HAWNOON E OE JAEc¢WIAa UE O
keGnN OnA §GhlealGaRETAC CEGAal 6¢cél) HIJEAABCEHT 6 °
GEAT 6 0OA4 QEHT AGAAPUEEEDOSAs Od BAMIEUPREKCI BBAE
E & Avkbnibinaci GF O¢ NOd + AAEt NOd AET aéEGODL
EFAaUNAA t ndEUCEOacs HYIBE CEN RGANAPhodhdDEDA g ¢ D
EAAEUA QJgAET ¢nNOd UET E §EUAERDRXEAN EQIANAECBEOE
EGadbcoT o UHBEUR EHm@®BE & cE OEGI WEEXANG 4B Gindt  BEF aa A
Oe GaHRgEcUacT I L

M Q¢ O » @ ©Qx

BEOCEN Aba&E OAa

VEAE GaEAGA ¢E TniE GEVRED
a A cEAGBCEE AE

HUAAAEHL VO6ENCS HAEL tit A @
CES5AN JECEO6 KAa OAagiac EeEOa GEUGCOANL |
EHE t Dt EAa CaUG6EAcS AECHEC & ¢ BAY moaaa AGHEEUIn ¢S
jakjsouz 8 Aa UG HAE Q@ERI §E HE GEAE qnE IBBE HYEDA & BnEBaD ags
CEAAEUI ¢E AaAd GaEAOOEOO6L
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6-G w X¢7wJ{¢JX
{tgz7/ ag{wld1wLglL

{JEAAQGCERT OnAE OEBEGDEAEBEOIGEAI aEdde cNnlE 6° aANalJA
GEt EOEt ECE OEaAAaudisO® AEA + NGEOcosOs/ aEA EO
GaglubOA6Oas OEONt EAdO6WVAUNRE HEUELQGGEBYEGICED EC
CETEGIFs AEUSt BOGRERAKNGEOS 0AOGCOAEL & GANENn E i
0 = 6 Ha gE®onNnOWU

b AEHRT ¢ 6 AERS G IBAGHUINA O HYEAaDC ERT
. g

EG6ca ¢cEOB806 d8calU ¢aAEAG6ASB
1 §c¢6taGOEAECS GAEN

9 / AlJén §GE T IGOHT 6 AL

9 / AJén §GE GnOERa

1 / AJ¢h §GE BEHRGODA

T / AUch §GE FEAGOG6OG

CE UEAa HYEAAaQ@c pradej, s©Esfaddd f BAaABEc 308 CET EGLa A
AEUBd E C¢CE@NAEtEO6 08 @AWCEClI E TEA&4 CE TO6GEAEN ¢
Poskytuje tedy velkoobchod, servis, maloobchod E t+ DGEGBUAA §GE [/ aHf
GaguOAG6AI Aa ENT EGODAEN EGa HEt &EUE FomNoOnsEaafad,a A Iz

Gladiator, MAa GOIJGnses GEGOaOAs { OEGEOs {aE 3EEs 7t 6¢GU

"EG6¢ca HLGLEL Aa HOOMEQCE EAO

UHAAEUG B¢ BIAREGS E CEY BGEoAGEAGT T
FirmaMarinesevy ERAaUc 6 08 AatT alds HcEO6 UEOGAOGT gHaUa
E GEUQEGEtET TEBE BUUBUGEDHEALCEAO O0AE®stwd + 606
pozici v prodeji hA6 ¢ 6 AEt NOd OAHHOIGEESG AFUGgHEGE§AIL 6 CdAaC
Ot NTHCGBUAR I OEd GE¢ 6 A CIADNED IpECEGEDASHCT EOa h¢ E  GI
taHaAecnbds EAOC6 OGS @6 t nNHTEtEOdes gHaUatToaC EAa .
36An AEcCAGAT ¢6C
firmy Marine c E OE& G B8
6cCEcCOEl ECE @éEc¢

J §GEAaAT Ds ATV aGgn OnA #HOdt EAacC
6BCODEFT CcE + DAY Et EOd ETHEFHTET ¢
Un 789 AECAGaT c¢ca Ha AaUcE E 7t
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6lWAaAAECE 1t a i ERARMCTEORLTEOE E HT GE

‘EGEGéé@ﬁG@EAAﬁE@M@@@@B@@E@CéE g E¢
THI GHE cArmBl) JHaBWATUx ata VUE §JGEAAOGAE)
a4 EATIWEAca 0ad06 E AUa zAEGRO OGWE HJaGtAcA0
a 0¢ az gl BLE + GEEOEA amuoacte I OE OEU

T GECAn "~ EG6caL 00

. Volejte +420 491474 045 2Zvolte jazyk

@ Produkty = Akce  Profilspolenosti  Sluzby = Kestazeni = NovalegislativaCR  Aktuality ~ Kontakt

AKCE MESICE NOVINKY KOMPLETY BAZAR
Akce mésice
| e |
® oad p—
2 7 219% g wss
LSS > €5 f S
N . > | i SO N
SS S Ly A S8
€lun nafukovaci Gladiator AK300 Koleka pFepravni plastova na Komplet Gladiator AK300 Sedy a Vesta Baltic Canoe 60N modro-
sedy cluny Tohatsu MFS5DS cervena
1586 46-000Ke ) ke
14 700 Kc 1 499 Kc 41300 Ke 750 Ké

Ostatni produkty v AKCI naleznete zde

(zdroj: Marine.cz)

_E Ha -HOB3Na 11004 Aa JroT ECEAT hAaBBAEGCEG6ADS H.
JET HAaOREIAEAHC R EGEUOGT o G(iakicky PredEky® A& AGAGa AHE L

gHaoA&BEO®HAAACECN CE AECgAai BYC AEHAI ECOAIUABUCSE CI
EOAaZacd Bt @ied RAICTaa CEOCERT ¢aO8ET HaHEUG6T EU

aAUGEOEU NGEOAL ¢aOlE gEUAa HOAOBRAGET VAE CEREAC ¢
ENOa g&EAEVaAEATAMBIADOs JEAEWABROBGHGAAAEEA AH
HAAEUaAaC E c¢calOE Tne A aGa AHEIN c¢El 6¢AEL

QO

3Aa AAEHOOANOS CavTEUOA BEUcCEOacoe NalOEtrt nds HY G
hodnotit takto:

! Vzhled yoOUa #Ha E\gﬂHJco:/EAELb EATGEGH ICE Ht a gH
Aa T E ¢ aAUvekhwe Oabdesignl 6yAF@ gl HEOS ¢ E HY

00|0+C
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Eos OEO O a

n
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§ Struktura yAAEUc & 0 EBEWEEIamR 6 HO6 Cl GvaA B nclosGEE 1C al: 1J
60calU GE ET at Haco NaOEt NBA 6HN QHEAN AdeO o¢ Branfadr
AHEID OEAEc¢@acn AEc¢T EATnses OaAAEt & AHREI 7T aUn
UEHT DgcaL

-t ndAAUEt EO8 EAacAE On CEJSAE
GETEOa Aa T E m@&m&ra

Q¢

V¢ datelnost yobsahje UE AT ETtachcGGET a Ac NDea OaAnD Aa t+ 6U&T

! Ovladatelnost ypGt An NaOEt NGE IRAGEGNANA A Et AEUET a.
(tzn.o + TaOBCE T AE@8T AE élceéelJAd L W

f Pochopitelnost yH#T GE¢ An AHEAGE OB ExOUCEUNT a Ha UEA
A6C4adEKRAMR C Aa CEGOIRAEONRT GET O

! Dostupnost yUEHT Jgc EHT Aa aA60Oa UEOGEs JgGET EO3
OEA6TTa¢Ees Oa Ha gHO OEUECG NGB6T NOBo AAS DE
i ndAAUBEE@AAL OO0 O EADIECLAODAE §Gl ¢o HIEAA
HT GECAEOSJ !t EF @a WNWOGBAGEHR HBAE t NOEUE E§GET 6 E

6.2WEOJSEt EG Ha OECa#rHi ¢cEcbOacC " EGO«
VZ@aGt el TEBETE GEAIN AHaAaC CaMEcCOHDRRBHAD BABICOAL
vt GEOaL { §EAI Ha CCcEN

. EAT 408 XGET&c¢CEL tE A
GaéagGac } C E J
OnOBEC CaA6 caAEA&a UE

OnA §gHO6T B@RierdBntmakétiogh a A & 6 C
GET A4aC gHaUHRYTEtacd E gF
o gHOo@acCO CEAD G §8EUmC nC
E 8CE ¢CE c¢caAL

—
mh

[P

O

=

(@]

I)

VEA #Ha éo6E@Cxaa UBEGH6c Bf EAYT IJEA¢ES6 HOTWEO6 kt 14 UEOD
CoviDed AECgAav é¢a WBUYOT d
3GEOT 6 HEGIT 6Cacti Ha

19

EW
gEOEHT Et 6 AL Aa OE #®a 1T NnG
ACacoA Ha 1 -EEHODT HYa AAEIGBICEC S ¢ EL 6¢ OnAE T EY 6 (¢
t GE CEHRCAGOOEEOGCN JGE ¢ EHT osdaCEABAEEH GEECEc all
UC6H] WAaCa Aa JgEINOa UE AEYTEAEéls TNAEA6O6 #Ha |

|38



gOGEQ@A / EHEgOH Y%EQeklamE
Marine.cz

(zdroj: Yacht, 2020, s. 27)

t EGémiig GEHSOCS AREAUEOAE §GEOBSIEAN EHVTET 66 GAaAAEC
XECgEca OnAn Aadda OT7T ANCacnoy AHAL aICTEOCUEADE A
CAcCEANGELt EAOL {¢c00O06A6 ARHAC TaUn c¢EAAEUWwSLEE §G
Ale od dubna jHCa OEHA OE@EAG6 C¢EAAEUNn UE GaAAECnH (
EOAaUCGCE}t aAL

g OGEO®®BA BGEé 1006+ ET aAl NadEt ndGd HY GEcaA "EG6caL 00

zdroj: Marine.cz
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