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Abstrakt Abstract
V této diplomové praci se zabyvam vytvorenim strategie marketingové This diploma thesis focuses on the creation of a marketing communication
komunikace pro lyzarskou skolu Husky. V teoretické casti jsem vymezil pojmy strategy for Husky ski school. Theoretical part of thesis defines the terms
souvisejici s marketingovou komunikaci. V praktické cCasti se vénuji procesu related to marketing communication. The practical part of thesis starts with
STP, na ktery navazuji pfipadové studie tri lyzarskych skol. Na zaklade the STP process, which is followed by case studies of three ski schools. Based
ziskanych informaci jsem navrhl dvé mozné strategie marketingové on the information obtained, | proposed two possible marketing
komunikace. Majitelka zvolila jednu strategii marketingové komunikace, u communication strategies. The owner chose one marketing communication
které byly provedeny pozadované zmeény a nasledné sestaven casovy plan, strategy in which the required changes were made. Time plan, budget and
rozpocet a zpUsob vyhodnocen. method of evaluation were proposed.
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