KOMUNIKACNI STRATEGIE SPOLECNOSTI GUDE CZECH s.r.o.

Communication Strategy of Company GUDE CZECH Ltd.

ABSTRAKT:

Bakalarska prace se zabyva tématem komunikacni strategie

ABSTRACT:

This bachelor thesis deals with a topic of communication strategy of
spoleénosti GUDE CZECH s.ro. Cilem prace je zanalyzovat the company GUDE CZECH Ltd. The thesis aims to analyse the current
soucasnou komunikacni strategii a navrhnout novou. Prace je communication strategy and the development of a new strategy. The
rozdélena do Casti teoretické a praktické. Teoreticka ¢ast poklada thesis is divided into a theoretical and a practical part. The
zaklad praktické casti pomoci odborné literatury. Vysvéetluje theoretical part gives the basis for the practical part while using

zakladni pojmy marketingové komunikacni strategie, ktera je academic literature. It explains the core concepts of marketing

zakladem pro uspésnou komunikaci. Prakticka cast prace se communication strategy, which are the basis for a successful

Logo firmy GUDE

Zameéruje na predstaveni spolecnosti, analyzu soucasné communication. The practical part focuses on the introduction of the

komunikacni strategie a na navrh nové. Analyza soucasné company, analysis of the current communication strategy and the

komunikacni strategie je provedena na zakladé informaci development of a new strategy. The analysis of the current

ziskanych z rozhovoru s jednatelem spolecnosti a navrh nové communication strategy is based on informations obtained from the
strategie je proveden na zakladé informaci z dotaznikového interview with the company’s executive and the development of a
Setreni i rozhovoru. Bakalarska prace by méla byt prinosem new strategy is based on informations gained from the questionnaire

spoleénosti GUDE CZECH s.r.o0., kterd by se navrhnutou strategii survey and the interview. The bachelor thesis should be beneficial for

mohla inspirovat. the company GUDE CZECH Ltd. which could perhaps utilize the

designed strategy as an inspiration.

PUVODNIi KOMUNIKACi STRATEGIE:

Zameérem puvodni komunikacni strategie bylo prevaziné

Sidlo spole¢nosti GUDE CZECH s.r.o.

MARKETINGOVY VYZKUM:

Marketingovy vyzkum sestaval z expertniho rozhovoru s jednatelem

oslovovat maloobchodni prodejce zbozi — internetové i kamenné

prodejny. Osloveni koncovych zakaznikd bylo prenechano
spoleCnosti a dotaznikového Setreni prostrednictvim Facebook.com,
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NOVY KOMUNIKACNI MIX + NASTROJE KOMUNIKACE
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PRINOS PRACE:

Z vyzkumu (dotaznikového Setreni a expertniho rozhovoru) plynou
nasledujici doporuceni:

1. Modernizace a aktualizace marketingové komunikace

2. Zamerit komunikacni strategii i na Sirokou verejnost

3. Doplnit stavajici komunikacni mix o nastroje — socialni sité,

produktova videa a sekci recenzi zakazniky na webovych strankach
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