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Abstract 

Misleading statistics has become a serious issue in today’s age of 

media. General public reads and misinterprets information published 

on the Internet which can lead to further misunderstandings. 

Understanding and distinguishing the difference between low-

quality media articles and actual research publications is of key 

importance nowadays. This thesis summarizes the basic concepts of 

statistics which general public is often making mistakes in. Further, it 

demonstrates several real-life cases which media often uses to 

mislead or shock the reader in order to warn against the outcomes 

and opinions which may appear due to the misleading information. 

 

Abstrakt 

Zavádějící statistika se stala závažným problémem dnešních 

médií. Široká veřejnost mnohdy čte a špatně interpretuje 

informace publikované na internetu, což může vyústit v 

nedorozumění. Pochopení a rozpoznávání nekvalitních zdrojů od 

akademického a vědeckého výzkumu je v dnešní době nezbytné. 

Tato práce shrnuje základní statistické koncepty, ve které široká 

veřejnost mnohdy chybuje. Dále poskytnu názorné příklady, ve 

kterých média zavádějí čtenáře, popřípadě se snaží výroky 

šokovat. Touto prací chci varovat před následky, které mohou 

nastat při nesprávném používání a interpretování statistiky. 

 

 

 

Conclusion 

Although, data-driven policies and decision-making have many 

positive impacts on socio-political and economical lives, 

statistics is, more often than not, heavily misunderstood and 

sometimes even overused by people who lack proper 

understanding of statistics. Currently, there are numerous online 

platforms that, intentionally or unintentionally, spread 

misleading information. At times, these information/claims are 

supported by misinterpreted or misrepresented statistics; while 

other times, the online platforms simply do not provide 

information on how the data was collected, processed, analysed, 

and interpreted. 

This thesis is mainly aimed at the general public which often does 

not realize the dangers of misleading or false information. Media 

often creates shock or even panic due to the spread of misleading 

information. The tendency of the Internet (and media generally) 

to spread misinformation faster than promoting accurate and 

reliable sources demands for each consumer of media to 

consider learning more about the way the media works and 

critically read media published articles. Understanding the basics 

of statistics could possibly help the readers to distinguish 

between the good and the bad sources. Furthermore, statistics 

can help the reader expand on their critical thinking skills as basic 

mathematical arguments can be utilized in every day arguments 

based on logic.  
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