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Abstrakt

Diplomova prace se zabyva event marketingem,
jakozto jednim z nastroji marketingové komunikace.
Event marketing je podrobné popsan v teoretické Casti
a navazuje na uvodni kapitolu komunikacniho mixu,
jeho nastroji a vyuziti. Cilem diplomové prace je
navrzeni event marketingové strategie pro vybranou
firmu, tedy konkrétné udalost pro prazskou spolecnost,
ktera se zabyva asistovanou reprodukci. Problematika
asistované reprodukce je popsana v uvodu praktické
casti. V té dale nalezneme konkurenceschopnost dané
firmy, jeji cenovou a produktovou politiku a dosavadni
vyuziti  event marketingu. Nasleduje seznameni
s volbou eventu, cilovou skupinou, situacni analyzou a
na jejim zakladé navrzenou event marketingovou
strategii. Dale jsou kalkulovany naplanované zdroje,
porovnany 3 moznosti lokalit a predlozen podrobny

rozpocet celé udalosti. Nasleduje zhodnoceni udalosti
v ramci event controllingu, ktery je vysvétlen

v posledni fazi teoretické casti a navrhy na doporuceni.
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Cil

Prinosem diplomové prace je analyza a zhodnoceni
soucasné event marketingové strategie a nastaveni
metodiky uceleného postupu event marketingové
strategie  konkrétné pro tuto firmu. Event
marketingova strategie v podobé wudalosti, jejiz
uspesnost se promitne v roce 2020. Cilovou skupinou
jsou doporucujici lékari — gynekologové z celé Ceské
republiky, jelikoz pro firmu predstavuji nejvyssi zdroj
novych pacientl, tedy zakaznikG. Cilem je I|ékare
presvedcit, aby nasi firmu doporucili svym pacientkam,
pokud maji podezfeni, ze Zena nemuUze otéhotnét
prirozenou cestou.

Abstract

The main aim of this thesis is to explain event marketing
as one of the marketing communication strategies.
Event marketing is explained in detail in the theoretical
part. The theoretical part covers terms such as
communication mix, event marketing and its planning.
The main goal is to organize an event for a selected
company In Prague, which specializes in assisted
reproduction. The practical part starts with an
introduction to these issues in the Czech republic and
describes the causes of them. The practical part also
covers prices of services offered and also breaks down a
comparison to its competitors. [t then deals with
proposed event for gynecologists that would
recommend patients to the Dbusiness based on
situational analysis. This part contains planned sources
and a detailed budget of the event, followed by the
evaluation of mentioned event and Its
recommendations.
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Predpokadany rozpocet celé udalosti je 673 700 Kc.
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