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ABSTRAKT

Diplomova prace se zameéeruje na vyuziti PPC reklamy
v kontextu online marketingovych ndstroju vybraného
podniku. Cilem prdace je analyza PPC uctd a nadvrh
novych kampani za ucelem snizeni podilu nakladd na
obratu a zvyseni konverzi. Teoreticka cdst se venuje
predstaveni  vyvoje komunikacniho mixu do
soucasnosti, kdy role internetu stale sili a popisuje
jednotlivé online marketingove nastroje, ktere dale
zasazuje do modelu pro nastaveni komunikacni
kampané na internetu, See-Think-Do-Care. Poznatky
Z teoretické casti jsou pote dale vyuzity v casti prakticke,
kdy je na zakladé provadéné analyzy PPC dctd a
zhodnoceni fungovani dalsich online marketingovych
nastroju vytvoren navrh struktury PPC kampani, kterd
je nasledne implementovana. Kampanée jsou po dobu
péti tydnuU sledovany a optimalizovany. Po této dobé
Jjsou vyhodnoceny a na zaklade ziskanych poznatkud je
vytvoreno doporuceni pro dalsi fungovani online
marketingu vybraneho podniku.

ENGLISH SUMMARY

The thesis focuses on the use of PPC advertising in the
context of online marketing tools of a selected company.
The aim of the thesis is to analyze PPC accounts and
propose the new campaign design to reduce the
campaign  cost/turnover ratio and to increase
conversions. The theoretical part introduces the
development of the communication mix to the present
days, when the role of the Internet continues to grow,
and describes the various online marketing tools. These
tools are subsequently merged into the See-Think-Do-
Care model, the model used to set up an internet
communication campaigns. The findings from the
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theoretical part are then used for the practical part.
Based on the analysis of PPC accounts and effectiveness
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of the other online marketing tools, a proposal of the PPC
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2010 2011 2012 2013 2014 2015 2016 2017 2018 campaigns structure is created, which is subsequently
implemented. Campaigns are monitored and optimized
for five weeks. After this time, they are evaluated and the
recommendations for further activity of online marketing
of the selected company are made, based on the
gathered knowledge.
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