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Abstrakt:

Bakalarska prace Personalni marketingovy
mix se vénuje nastrojiim personalniho
marketingového mixu ve spojeni
s pozadavky a predstavami dle jednotlivych
generacnich skupin. Cilem bakalarské
prace je analyza nastroji personalniho
marketingového mixu dle generacnich
skupin (Baby Boomers, X, Y, Z) pfi
soucasné situaci na ¢eském trhu prace.

Pfinosem je navrh na opatfeni v konkrétni |

spolecnosti pro udrzeni stavajicich
kvalitnich zaméstnancli a mozné ziskavani
novych, a to na zékladé dotaznikového
Setfeni.

Cilem této bakalafské prace je analyza
generacnich skupin (Baby Boomers, X,
Y, Z) pomoci nastrojd personalniho
marketingového mixu pfi sou¢asné
situaci na ¢eském trhu prace, ato u
zaméstnanc( ve stfednich a vy3sich
pozicich.

English Summary:

The bachelor thesis Human Resources
Marketing Mix is devoted to the tools of the
personal marketing mix in connection with the
requirements and ideas according to the
individual generational groups. The aim of the
bachelor thesis is to analyze the tools of the
personal marketing mix according to
generational groups (Baby Boomers, X, Y, Z)
in the current situation on the Czech labor
market. The benefit is a proposal for
measures in a particular company to maintain
existing high-quality employees and possible
acquisition of new ones, based on a
guestionnaire survey.

Jak jste se dozvédé&l/a o svém sougasném
zaméstnavateli?
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