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Abstrakt:

Bakalarska prace se zabyva analyzou obchodni
komunikace na trhu B2B pri akvizicni fazi spoluprace.
Vychazi z poznatku v teoretické casti a propojuje je s casti
praktickou. Teoreticka ¢ast se zaméruje na obecnou
komunikaci, obchodni komunikaci a trh B2B. Prakticka
cast se zabyva predstavenim spolecnosti a kvalitativnim
Setrenim, u kterého vyuziva metody pozorovani. Zavérem
bakalarské prace je vyhodnoceni analyzy a nastoleni
doporucujiciho navrhu pro lepsi fungovani obchodni
komunikace. Vysledek analyzy byl, Ze je potreba
zdokonalit obchodni komunikaci pro plné zaujeti
zakaznika.

Cil bakalarské prace:

Cilem bakalarské prace je posoudit, jak probiha obchodni
komunikace mezi obchodnikem z vybranéspolecnosti a
zakaznikem, tedy osobou z interniho HR pfi akvizicni fazi
spoluprace a navrhnout jeji zefektivnéni.

English Summary:

The bachelor thesis deals with analysis of business
communication on the B2B market during the acquisition
phase of cooperation. It is based on knowledge in the
theoretical part and links it to the practical part. The
theoretical part focuses on general communication,
business communication and the B2B market. The
practical part deals with company presentation and
qualitative research, which uses observation methods.
The conclusion of the bachelor thesis is the evaluation of
the analysis and the introduction of the recommendation
proposal for better functioning of the business
communication. The result of the analysis was that there
IS a need to improve business communication for the full
commitment of the customer.




