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ABSTRAKT

Tato diplomova prace se zaméruje na vyuziti
PPC reklamy ke zvySeni prodeje vybraného in-
ternetoveho obchodu.

Teoreticka cast diplomove prace se zabyva vy-
mezenim internetoveho marketingu a interne-
tove reklamy. Dale je teoreticka cast zamérena
na definovani PPC reklamy, zakladnich pojmu s
ni spojene a druhy PPC kampani. Take je zde
prestavena struktura PPC kampané a zakladni
metriky pro jeji vyhodnocovani a optimalizaci.
Prakticka Cast vychazi z casti teoreticke. Na za-
kladé analyzy vychoziho stavu PPC kampani
vybrane spolecnosti jsou zjisteny nedostatky a
nasledne navrhnuty kampané nove. Hlavnim
prinosem prace je Implementace téchto
novych kampani s dosazeni zvyseni prodeje in-
ternetoveho obchodu.
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ENGLISHSUMMARY

This diplomathesisis focused on usage of PPC
advertising to increase sales of selected
e-shop.

The teoretical part of this diploma thesis deals
with the definition of internet marketing and in-
ternet advertising. The next part of thesis is fo-
cused on the definition of PPC advertising, the
basic terms associated with it and the types of
PPC campaigns. There is introduced a structu-
re of the PPC campaign and basic metrics for
Its evaluation and optimalization. In the practical
part, the thesis deals with the analysis of the ini-
tial state of PPC campaigns of a selected com-
pany. On this basis, shortcomings are identified
and new campaigns are suggested. The main
benefit of the thesis is the implementation of
newly suggested campaigns to increase the
sales of the selected e-shop.
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