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Abstrakt
Bakalarska prace se vénuje jedné
z metod marketingového vyzkumu, a to
Mystery shopping, cesky ,utajovany
nakup®. Teoreticka c¢ast pojednava o
marketingovém vyzkumu a jeho
metodach, predevsim tedy o metode
Mystery shopping. V praktické casti je
predstavena firma lpsos, ktera mi
poskytla moznost vyzkouset si tajny
nakup a firma Apple Inc., ve které jsem
sama realizovala Mystery shopping.
Prakticka ¢ast vyobrazuje vyhodnoceni
vysledkl vyzkumu.
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Cil
Cilem bakalarské prace bude

provedeni Mystery shoppingu v
konkrétni spolecnosti.

Metodika
Mystery shopping byl vykonan za
pomoci jednoho ¢loveka a provadel
se ve ctyrech prodejnach iStyle.
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Abstract
Bachelor thesis is focused on one of
the methods of market research -
Mystery Shopping. Theoretical part
deals with market research and its
methods, especially about Mystery
Shopping. In the practical part is
introduced company Ipsos, which
gave the chance to try out real
Mystery Shopping, and the second is
Apple Computer Inc., where |
conducted Mystery Shopping by
myself. The results of market research
are evaluated in the practical part.

Prinos
Prinosem bakalarské prace bude
vyhodnoceni setreni, které prinese
firmeé specificka doporuceni

Doporuceni pro firmu
Firma iStyle by méla klast vétsi dliraz na
aktivni nabidku produktu a sluzeb, upravit
pocty pracovniku pobocek podle statistiky
vytizenosti pobocek a podpofit prubéznym
zaskolovanim a vedenim tymu vhodnou

Bakalarska prace komunikaci pracovniku pobocek s klientem.
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