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Cilem bakalarské prace je wvytvorit zajimavé
a zabavné produktové sSkoleni pro prodejce, kde by se
seznamili s novymi produkty.

Prace obsahuje teorii spravné komunikace se
zamestnanci, navod, jak spravné vytvorit prezentaci, jeji
nasledné publikovani obecenstvu a zakaznicky servis.

Prakticka cast se zabyva vytvorenim samotného skoleni.
Zacind pruzkumem spokojenosti klientd spolecnosti
MKMA s.r.o. se stavajici formou produktového skoleni,
nasleduje vyhodnoceni dotazniku a navrh na zménu
prubéhu. Posledni kapitola bakalarské prace zahrnuje
vytvoreni sportovniho kempu s prednaskami. Porovnava
tfi lokality, pro které je vytvorena kalkulace, denni rozpis
a doporucuje nejvyhodnéjsi z nich.

The goal of this thesis is to create interesting
and entertaining training for retailers in order to
introduce them outcomming products.

The thesis deals with theory of correct communication
with employees, procedure how to properly prepare a
presentation and how to present it to the audience and
theory of customer service.

The training itself is in the content of the practical part
of the thesis. It starts with satisfaction survey of clients of
MKMA s.r.o. with current product training, followed by
it's evaluation and recomended steps to reach
improvement. In the Ilast chapter is described
organisation of sports camp with lectures. A daily
schedule is introduced, three locations are compared,
evaluated and the best one is recommended.




