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THESIS OBJECTIVE

The objective of this Bachelor Thesis is to analyse the possible
usage of on-line marketing tools for a software Start-up in
a B2B environment and, based on this analysis, to create a
oortfolio of effective marketing tools for such a company.

ABSTRACT

The first part of the Thesis provides an insight into the
theoretical background of online marketing, followed by

a detailed characteristic of online marketing tools that are
suitable for B2B marketing. The second part of this Thesis

uses theoretical knowledge of online marketing and the data
orovided by the software Start-up Manta Tools, s.r.o., to build

a portfolio of effective on-line marketing tools for a Start-Up
that sells software for Data Lineage visualization of large-scalea
Data Warehouses.

CiL PRACE

Cilem Bakalarske prace je analyzovat moznosti pouziti online
marketingovych nastroju pro softwarovy Startup pohybujici
se v B2B prostredi, a nasledné vytvorit efektivni portfolio
marketingovych nastroju pro takovou firmui.

ABSTRAKT

Nejprve jsou vymezeny teoreticke aspekty online marketingu.
Poté jsou charakterizovany nastroje online marketingu, které
jsou vhodné pro vyuziti v B2B sektoru. V praktické casti této
orace pak na zaklade této analyzy a dat poskytnutych firmou
Manta Tools, s.r.o. o vysledcich predesleho vyuzivani téchto
nastroju je sestaveno portfolio online marketingovych nastrojd
oro Startup prodavajici software pro vizualizaci datovych tokd

v rozsahlych datovych skladech.
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