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ABSTRAKT ENGLISH SUMMARY

Prace se zabyva hodnocenim Zameéstnancu The bachelor thesis deals with the evaluation
pomoci metody mystery shopping. V teoretické of employees using the mystery shop-ping
casti zahrnuje obecné poznatky o hodnoceni method. The theoretical part of the thesis
pracovnikd a konkrétnich metodach hodnoceni. includes general knowledge about employee
Dale je zde predstaven mystery shopping. evaluation and specific methods of evaluation.
Prakticka ¢ast je zabyva vyuzitim metody mystery Mystery shopping is also introduced here. The
shopping v praxi v eventové spole&nosti MyEvent practical part deals with the use of mystery
s.r.0., ziskana data jsou vyhodnocena a nasledné shopping in prac-tice in the event company
jsou na zakladé vysledkd mystery shoppingu MyEvent s.r.0., the obtained data are evaluated
spolecnosti predlozena doporuceni and sub-sequently recommendations are

made based on the mystery shopping results
of the company.

VYSTUPOVANiI KOORDINATORU

Zadny z koordinatord nebyl na stupnici hodnocen nizsim &islem nez 4.
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KOMUNIKACE VSECH PRACOVNIKU

Prameérny pocet bodUl na stupnici, kterd hodnoti vystupovani
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