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Abstrakt

Bakalarska prace se zabyva navrhem marketingové kampane pro spolecnost 4Fresh s.r.o., ktera
provozuje FreshKruhad. V listopadu 2016 firma otevrela novou pobocku na Praze 6. Bakalarska
prace je rozdélena do dvou casti. V teoretické casti bakalarska prace definuje marketing sluzeb,
jednotlivé nastroje marketingového mixu sluzeb a komunikacniho mixu, integrovanou
marketingovou komunikaci a marketingové prostredi. V praktické dcasti bakaldrska prace
predstavuje FreshKruhad, popisuje stavajici situaci a navrhuje vhodnou marketingovou kampan,
ktera bude slouzit ke zvyseni povédomi o znacce v ramci Prahy, prilaka nové potencidlni zakazniky
a pomUze ke zvySeni spokojenosti stavajicich zakaznikd.

Abstract

This bachelor thesis aims with the proposal of marketing campaign for a company 4Fresh s.r.o.,
which is operating FreshKruhdc. The company has established its branch office in November 2016
in Prague 6. The bachelor thesis is divided into two parts. In the theoretical part of the thesis is
defined marketing of services, individual marketing mix tools and marketing communication mix. In
the practical part the thesis presents the company FreshKruhad, describes the actual situation and
suggest an appropriate marketing campaign, which will help the branch awareness in Prague and
attracts new potential customers and also helps with the increase of the satisfaction of existing
customers.

Casovy harmonogram

hodnoce 5 e

o Zvyeni pottu sledujicich Roznos letski - > 600 Ke
facebookového profilu na 6 800.

o Zvydeni navétévnosti webowych Placena inzerce na - 8 000 K
stranek 0 32 %. Facebooku

o Dne otevrenych dveri se zucastnilo Kontextova reklama - 6 000 K&
180 navstévnikda. AdWords

Den otevrenych dveri 11 600 K¢
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