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Tato bakalarska prace pojednava o socialnich sitich, které
mohou byt vyuzivany jako nastroje moderni personalistiky.
Nastroje, pomoci kterych se muzou firmy propagovat,
zviditelnit a videalnim pripadé najit nové kvalitni zameéstnance.
Prace nejprve predstavi moznosti vyuzivani socialnich siti pro
personalni ucely, nasledné popise tri Casto vyuzivané socialni
sité v pracovnim prostredi — Facebook, Twitter a LinkedIn.
Prakticka cast prace je zalozena na dotaznikovém setreni, jehoz

predmetem je zmapovani situace vyuzivani socialnich siti na
\vzorku sta firem z rdznych pracovnich sektoru. /
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situation of the use of social networks in a sample of one
undred companies from different sectors of work.

Socidlni sit& pfevlddajici v CR pfi vyuzivani pro persondini Gcely —
primeér z odpovédi; Skdla O — 5. (0 = nevyuzivané, 5 = klicové)
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This thesis deals with the internet networking websites which
can be used as tools of modern human resources
management. Such tools enable companies to market
themselves, gain publicity, and in an optimum condition also
find new skilled employees. Firstly the work introduces options
of application of social networking websites for the personnel
purposes, secondly it describes three frequently used social
networks in the workplace - Facebook, Twitter and LinkedIn.
The practical partis based on a survey designed to analyse the
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- Personalni strategie
obsahujici socialni sité
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Gternetové socialni sité

Internetové socialni sité jsou unikatem pro umoznéni komunikace mezi dvéma lidmi, kteri si mohou byt navzajem zcela cizi.
UzZivatel ma zaroven moznost zobrazeni socidlni sité jinych uzivateld. Tento fakt mUze vést k utvofeni konexi mezi lidmi, ktefi by

se za normalnich okolnosti jinak nikdy nepotkali. Na mnoha internetovych socialnich sitich neni hlavnim ucelem konexe utvaret,
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Qle spiSe umoznit komunikaci v rdmci socialni sité jednotlivych uzivatell. (Boyd; Ellison, 2007, str. 211) )
Je vyuzivani socialnich siti trendem pro nabor zameéstnancu? Jaky je hlavni ucCel vyuzivani socialni sité LinkedIn?
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