NAVRH KOMUNIKACNI
KAMPANE PRO VYBRANOU

ORGANIZACI

ABSTRACT

The Bachelor thesis focuses on the selected firm
and its communication activities. The main goal of
the thesis is to analyze the current state of
communication activities and propose a
communication campaign. The theoretical part
defines basic concepts related to marketing and
communication mix, including the creation of
advertising campaigns using professional
literature. The practical part analyzes the current
marketing and communication mix of the
company. The proposal of a communication
campaign is preceded by conducting and
evaluating a non-representative quantitative
marketing survey. Based on the results of the
questionnaire survey, a proposal for new
communication options for this company was
created at the end of the thesis.

ABSTRAKT

Bakalarska prace se zabyva navrhem komunikaéni
kampané pro vybranou organizaci. Hlavnim cilem
bakalarské prace je analyza sou¢asného stavu
komunikacnich aktivit a ndvrh komunikaéni
kampané. Teoreticka ¢ast prace vymezuje zakladni
pojmy tykajici se marketingu a komunika&niho mixu
vCetné tvorby reklamni kampané za vyuziti odborné
literatury. Prakticka ¢ast zaCinéd predstavenim
vybrané spole¢nosti. Samotnému navrhu
komunikacni kampané predchazi provedeni a
vyhodnoceni nereprezentativniho kvantitativniho
marketingového prizkumu. V zavéru prace bude na
zékladé vysledkl dotaznikového Setfeni vytvoren
navrh novych komunikacnich moznosti tohoto

podniku.
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