Marketingova analyza produktu
v automobilovém prumyslu

Abstrakt

Cilem této bakaldrské prace je analyza vozu
Kodiag ve spole¢nosti Skoda Auto a.s.
a navrh dalsi moZzné marketingové strategie,
kterd by se dala aplikovat na budouci generaci
vozu. V prvni casti se tato prace vénuje
teoretickému propojent automobilového
prmyslu a marketingu. Druha ¢ast se zaméruje
na analyzu vozu Kodiag pomoci dvou zvolenych
nastroji marketingové strategie. Data pro tuto
analyzu jsou ziskdna prevazné prostrednictvim
expertnich rozhovor(, sekundarniho vyzkumu
a na zakladé vlastnich zkuSenosti z interniho
prostiedi ve Skoda Auto a.s. Na zakladé vysledkd
analyzy jsou sestavena konkrétni doporuceni
v ramci marketingové strategie pro dalsi
generaci tohoto modelu.

English Summary

The aim of the bachelor thesis is to analyse the
Kodiag at Skoda Auto a.s. and to propose
a possible marketing strategy that could be
applied to the next generation of the car. The
first part of this thesis focuses on the theoretical
link between the automotive industry and
marketing. The second part focuses on the
analysis of the Kodiaqg car using the two chosen
marketing strategy tools. The data for this
analysis is mainly obtained through expert
interviews, secondary research and from our
own experience in the internal environment at
Skoda Auto a.s. Based on the results of the
analysis, specific recommendations are made in
the marketing strategy for the next generation
of this model.
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