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Abstrakt

Tato bakalarska prace se zaméruje
na problematiku influencera jako
obchodniho partnera firem i
znacek. Autor se zabyva etickou
otazkou spojenou s transparentnim

oznacovanim spoluprace meazi
influencerem a danym
podnikatelskym subjektem

a dalSimi kritérii pro pfijeti zakazky
na propagaci produktu ¢i znacky.
Autor tuto problematiku zkouma
jak optikou influencerti samotnych,
tak i na zakladé nazori
respondenti z fad sledujicich
influencera. Analyza zjiStény dat
pfinasi fadu zajimavych zjisténi,
které slouzi jako zaklad pro
vypracovani zakladniho navrhu
Etického kodexu influencera.

O

English Summary

This bachelor's thesis focuses on
the topic of influencers as business
partners of companies or brands.
The author deals with the ethical
issue related to the transparent
indication of the cooperation
between the influencer and the
business entity and other criteria
for accepting a product or brand
promotion contract. The author
examines this issue through the
lenses of the influencers
themselves and through the
opinions of respondents - fans who
follow the influencer. The data
analysis brings several significant
findings that serve as a basis for
developing a primary draft of the
Code of Ethics for Influencers.




