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Udrzitelné chovani spotrebitele na
trhu mody

Sustainable Consumer Behaviour 1n the Fashion Marketu

Abstrakt

Diplomova priace se zabyva problematikou udrzitelnosti v odévnim
prumyslu a vztahem mez1 spotfebitelem a modnim prumyslem.
Rozebrany jsou dopady, které méla pandemie Covid-19 na spotiebni
chovani Generace Z a jak se zménil jejich pristup k udrzitelné mode,
jelikoZ tato generace je povazovana za nejveEtsi zastupitele udrzitelnosti.
Nastinuje, jak funguje udrzitelny model, v ¢em je pfinosny zZivotnimu
prostfedi a jakym zpusobem ho lze aplikovat do kazdodenniho Zivota.
Zaroven je v pracit predstaven opak udrzitelného modelu, jak jeho
fungovani zasahuje do chovani spotiebitell a zachazeni s pracovniky,
ktefi na principu tohoto modelu pracuji. Zminéna je take fast-fashion
moda, ktera je svym zpusobem nejveétSim konkurentem mody udrzitelne.
V (cislech je predstavena jeji zdvaznost a jak moc je nakupovani této
mody narocn¢ pro nasi planetu. V zavéru teoreticke casti jsou
predstaveny dvé spolecnosti, kde jedna se zaméiuje na udrzitelnou modu
a druha naopak na fast-fashion modu. V diplomové praci byla vyuzita
metoda dotaznikoveho Setieni, kter¢ bylo nasledné vyhodnoceno za
pomoci statistickych metod — popisn¢ statistiky a korelaCniho modelu.
Cilem dotaznikového oSetfeni bylo zjisténi soucasné situace v Ceské a
Slovenské republice, jak je problém udrzitelnosti ze strany Generace Z
vniman a zdali se snazi n¢jakym zpusobem jeho fungovani podporovat.

Abstract

The thesis deals with the 1ssue of sustainability in the clothing industry
and the relationship between the consumer and the fashion industry. The
effects that the Covid-19 pandemic has had on the consumption
behaviour of Generation Z and how their attitude towards sustainable
fashion has changed i1s discussed, as this generation 1s considered the
greatest representatives of sustainability. It outlines how the sustainable
model works, how it benefits the environment and how it can be applied
to everyday life. At the same time, the thesis presents the opposite of the
sustainable model, how its functioning affects consumer behaviour and
the treatment of workers who work on the principles of this model. It
also mentions fast-fashion fashion, which 1s in a way the biggest
competitor to sustainable fashion. The figures show how serious it 1s and
how much the purchase of this fashion 1s taking a toll on the planet. At
the end of the theoretical part, two companies are presented, one
focusing on sustainable fashion and the other on fast-fashion fashion.
The thesis used a questionnaire survey method, which was then
evaluated using statistical methods - descriptive statistics and correlation
model. The aim of the questionnaire treatment was to determine the
current situation in the Czech and Slovak Republics, how the problem of
sustainability 1s perceived by consumers and whether they try to support
its functioning in any way.

Cilem prace je prozkoumani soucasneho postoje Generace Z k udrzitelnému spotrebnimu chovani na trhu mody, jejich
povédomi o udrzitelném chovani na odévnim trhu v Ceské republice, jak vnimaji dany pojem udrZitelnosti a zdali se ze své
strany snazi néjakym zpusobem aktivné zapojovat do podpory udrzitelneho chovani. Dil¢im cile je zaméfeni a zj1St€ni zmeén

v chovani u zminén¢ Generace Z v navaznosti na dopady pandemie Covid-19

Diivody, proc by spotiebitelé ve vybranych evropskych zemich v roce 2023 nekupovali
udrzitelné odévy
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Navrhy a doporuceni

» V¢&tsi kontrola prodejcti

» Formulace novych strategii ze strany obchodniki

» LepsSi komunikace se spotiebiteli ohledné udrzitelnosti
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» Vyuziti showroomi




