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CVUT MASARYKUV USTAV VYSSICH STUDII.

EKONOMIKA A MANAGEMENT

Prace se zabyva navrhem komunikacni kampane pro technologickou
firmu specializujici se na poskytovani sluzeb v oblasti rizeni IT
sluzeb, rizeni |IT provozu, integrovaneho rizeni rizik a rizeni sluzeb
zakaznikum. Cilem prace Je vytvorit komplexni a efektivni
komunikacni strategii, ktera umozni firme oslovit sve cilove publikum
a dosahnout svych obchodnich a marketingovych cilu. Plan kampané
obsahuje detailni harmonogram, rozpocet a potrebne zdroje pro
realizaci kampane. Vysledkem teto prace Je komplexni navrh
komunikacni kampane, ktera ma potencial efektivne oslovit cilove
publikum a podporit obchodni uspech firmy.

This thesis focuses on designing a communication campaign for a
technology company specializing in providing services in the areas of
IT service management, |IT operations management, integrated risk
management, and customer service management, all through
implementation, consultancy, training, and support. The goal of this
work was to create a comprehensive and effective communication
strategy that would enable the company to reach its target audience
and achieve its business and marketing objectives. The campaign
plan includes a detailed schedule, budget, and necessary resources
for campaign execution. The result of this work Is a comprehensive
communication campaign proposal with the potential to effectively
engage the target audience and support the company’'s business
success.

CVUT

CESKE VYSOKE
UCENI TECHNICKE
V PRAZE




