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This bachelor thesis focuses on the marketing
analysis of a selected technological company with
the aim of proposing a marketing strategy for the
future. The theoretical part will explain the
marketing concepts that serve as a basis for the
practical part. These concepts include, for example,
situation analysis, marketing mix or market research.
The practical part deals with the analysis of the
current state of the selected company. The
information obtained from the analysis and the
guestionnaire survey is used in the proposal for
10 2 s % s «  improving the marketing strategy.
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Tato bakalarska prace se zaméruje na analyzu

marketingu vybrané technologické firmy s cilem 25%
navrhnout marketingovou strategii do budoucna.
V teoretické casti budou vysvétleny marketingové
pojmy, jez slouzi jako podklad do praktické casti.
Mezi tyto pojmy patfi napriklad situacni analyza,
marketingovy mix nebo marketingovy vyzkum.
Prakticka cast se zabyva analyzou aktualniho stavu
vybrané firmy. Ziskané informace z analyz a
dotaznikového Setreni jsou pouzity pri navrhu pro
zlepseni marketingové strategie.
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