Public Relations hokejového tymu Sparta Praha

CVUT Masarykiv ustav vyssich studii

Ekonomika a management

David Vorechovsky

Bakalatska prace se zabyva Public Relations s cilem analyzovat public relations
hokejového tymu Sparta Praha se zaméfenim na fanousky. V teoretické Casti jsou
definovana public relations, déle je popsana historie, vychodiska public relations
jako vefejne minéni, image a corporate identity, nasledné€ interni a externi public
relations, public relations jako sou¢ast marketingového mixu, pouzivané nastroje
a na zaver jsou popsana public relations v oblasti sportu.

V praktické Casti je nejprve predstaven hokejovy tym Sparta Praha a poté
nasleduje analyza pouzivanych nastrojii public relations se zaméfenim na
fanousky, soucasti je dotaznikové Setfeni a rozhovor. Na zavér jsou uvedena
doporuceni ke zlepSeni.

The bachelor thesis deals with Public Relations with the aim of analyzing the
public relations of the Sparta Prague hockey team with a focus on the fans. The
theoretical part defines public relations, then describes the history, background of
public relations as public opinion, image and corporate identity, then internal and
external public relations, public relations as part of the marketing mix, the tools
used and finally public relations in the field of sport are described.

In the practical part, the Sparta Prague hockey team is first introduced, followed
by an analysis of the public relations tools used with a focus on fans, including
a questionnaire survey and interview. Finally, recommendations for improvement
are given.
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