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ABSTRAKT: ENGLISH SUMMARY:

Cilem diplomové prace je navrh marketingove The aim of the thesis is to propose a marketing strategy
strategie pro zavedeni nové fady produkti for the launch of a new product line of a foreign
zahranicni firmy na Cesky trh. Prace predstavuje company on the Czech market. The theses introduces a
konkreétni firmu Bondi Sands a jeji produkty, provadi specific company Bondi Sands and its products, analyses
analyzu produktu a jejich trhu v€etné obdobne the products and their markets including similar
nabidky konkurence, navrhuje marketingovou offerings of competitors, propose a marketing strategy
strategii pro uvedeni nové fady produktu na Cesky for the launch of a new product line on the Czech
trh, a formuluje zaverecna doporuceni pro uvedeny market, and formulates final recommendations for the
podnik. company.
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