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ANALYZA SOUCASNYCH A BUDOUCICH TRENDU TELEVIZNi REKLAMY

ABSTRAKT

Diplomova prace se zabyva analyzou soucasnych a budoucich
trend televizni reklamy. Cilem prace je zjistit, jak si televizni
reklama v soucasnosti vede z hlediska vhodnosti jejiho vyuziti
a predikovat jeji dalSi vyvoj do budoucna. DalSim cilem je
zjistit, zda neni a nebude vhodnéjsi pro osloveni masového
publika vyuzit jina média, Ci jiny nastroj komunikacniho mixu.
Prace je rozdélena na c¢ast teoretickou a praktickou.
V teoretické Casti jsou uvedeny vsechny dulezité terminy,
které souvisi s televizni reklamou a jsou dale uvaZovany
v praktické casti. Prakticka cast se zabyva detailnim
predstavenim televizni reklamy a dale jeji analyzou
provedenou za pomoci sekundarniho a primarniho vyzkumu.
Na zakladé provedenych analyz jsou stanoveny navrhy
a doporuceni, jez by meély pomoct zadavatellm urcit, do
jakého typu reklamy pro svou propagaci investovat.

CiL PRACE

Cilem prace bylo zanalyzovat vhodnost vyuzivani televizni

ABSTRACT

The thesis deals with the analysis of current and future trends
in television advertising. The aim of the thesis is to find out
how television advertising is currently doing in terms of its
suitability and to predict its future development. Another
objective is to determine whether it is and will be more
suitable for reaching to use other media or another tool of
communication mix. The thesis is divided into theoretical and
practical parts. In the theoretical part all important terms
related to television advertising are presented and are further
considered in the practical part. The practical part deals with
the detail presentation of television advertising and its analysis
using secondary and primary research. On the basis of the
analyses carried out, suggestions and recommendations are set
out to help advertisers determine what type of advertising to
invest in for their promotion.

reklamy v soucasnosti a predikovat jeji dalsi vyvoj do budoucna.

NAVRHY A DOPORUCENI

1. Obecnda doporuceni tykajici se osloveni zdkaznikU

2. Doporuceni tykajici se televizni reklamy

3. Doporuceni tykajici se vhodnosti internetu pro reklamu

4. Doporuceni tykajici se vhodnosti indoor médii pro reklamu

5. Navrhy pro provozovatele televiznich spoleCnosti



