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KOMUNIKACNI NASTROJE A NAVRH KOMUNIKACNI
STRATEGIE VYBRANE FIRMY

CVUT, Masarykuv ustav vyssich studii

Abstrakt:

Bakalarska prace se zaméruje na marketingovou komunikaci a jednotlivé komunikaéni nastroje uzivané k
plnéni podnikatelskych cill fyzickych osob, obchodnich spolecnosti ¢i organizaci. Shromazdéné informace
slouzi ke zlepseni soucasné vyuzivanych komunikacnich disciplin spoleénosti Jelinek — vyroba nabytku s.r.o.
smérem k jednotlivym cilovym skupinam zdkaznikd.
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English summary:
The bachelor’s thesis focuses on
marketing communication and
individual communication tools used to
fulfill the business goals of individuals,
businesses, or organizations. The
collected information serves to
improve the currently used
communication disciplines of Jelinek —
vyroba nabytku s.r.o. towards
individual customer target groups.



