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Marketingovy mix vybrané organizace
Marketing mix of selected organization

Abstrakt

Tématem této bakalarske prace je marketingovy mix
vybrané organizace. Teoreticka cast je zameérena na
marketingovy mix a jeho prvky - produkt, cenu,
distribuci a komunikaci, dale je popsana cast situacni
analyzy — analyza SWOT. V praktické casti je popsana
metodika vyzkumu a predstavena spolecnost
Decathlon, ktera byla vybrana pro zpracovani této
prace. Dale lze v praktické casti nalézt vypracovany
marketingovy mix spolecnosti a analyzu a interpretaci
dat z dotaznikoveho setreni. Cilem bakalarske prace
bylo vypracovat marketingovy mix vybrané organizace
a na zaklade zjisteni vypracovat doporuceni. Zaver
prace obsahuje vysledna doporuceni.

Abstract

The topic of this bachelor’s thesis is the marketing mix
of selected organization. The theoretical part is focused
on the marketing mix and its elements — product, price,
place and promotion, and the part of the situation
analysis — SWOT analysis is also described. In the
practical part, the research methodology is described
and the company Decathlon, which was chosen for this
thesis, is introduced. Furthermore, in the practical part,
you can find the marketing mix of the selected company
and the analysis and interpretation of data from
questionnaire survey. The aim of the bachelor's thesis
was to make a marketing mix of the selected
organization and to draw up recommendations based in
the findings. The conclusion of the thesis contains the
resulting recommendations.
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Zaver

Ackoliv je v prostredi prodeje sportovniho zbozi velka konkurence, patri firma Decathlon mezi jeden z
nejvyznamnéjsich Fetézcl zabyvajici se prodejem sportovniho zboZi v Ceské republice. Decathlon je velmi
silnd firma, ktera svym chovanim a pristupem dokaze oslovit a pfilakat Siroké publikum zakazniku. Z
celkového pohledu lze fict, ze se firma chlubi Sirokou skalou produktu a sluzeb v dostatecné kvalité za priznivé
ceny, ktere oslovuji zakazniky




