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Marketingova
Abstrakt
Tato bakalarska prace se primdrné zaméruje na marketingovou analyzu malé rodinné spolecnosti s
cilem navrhnout doporuceni a opatreni, kterd povedou ke zlepseni sou¢asné marketingové strategie
spolecnosti. Prvni ast prace rozebira teoretické aspekty marketingu. Druhd ¢ast se pak zabyva
analyzou aktualniho stavu ve spolecnosti. Na zdkladé viech ziskanych poznatkd, analyz a
dotaznikového Setieni je navrzeno nékolik doporuceni, které firmé& mohou pomoci vytvorit novou
marketingovou strategii.
Abstract
This bachelor thesis primarily focuses on the marketing analysis of a small family-owned company in
order to propose recommendations and measures that will lead to the improvement of the
company's current marketing strategy. The first part of the thesis discusses the theoretical aspects of
marketing. The second part then deals with the analysis of the current situation in the company.
Based on all the findings, analysis and questionnaire survey, several recommendations are proposed
that can help the company to develop a new marketing strategy.
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