Ethics of Artificial
Intelligence in Marketing '

This bachelor’s thesis delves into the ethical implications posed by Artificial Intelligence. Firstly, it focuses on
Artificial Intelligence itself. It goes briefly over the history, describes the different types of it and provides some
examples. Chapter 2 centres around the future possibilities, mainly the Singularity and its effects. Chapter 3 then
spotlights Artificial Intelligence in marketing itself. It dives into the rabbit hole that is “Curated/personalised
content”. How it can be used to form public opinion and highlights why it is extremely dangerous to a fair
democracy. Chapters 4 explains on the methodology used in the research process, specifically it explains why a
survey was used and provides a detailed breakdown. Chapter 5 presents the findings of the research conducted and
offers recommendations for the future use of Artificial Intelligence. It concludes that it is absolutely vital to further
educate the public on these issues, as to keep the pressure from an educated public on companies developing and
deploying Artificial Intelligence technology.
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