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Abstrakt Abstract

Predmétem diplomové prace “Formy vstupu ¢eskych firem vybranych sektori The subject of the diploma thesis "Forms of entry of Czech companies in
na albansky trh” je analyza problematického trhu mimo Evropskou unii a selected sectors into the Albanian market" is the analysis of problematic
volba strategie vstupu na tento trh. Obsahem této analyzy jsou rizné metody, market outside European union and selection of entry strategy into this market.
které se pouzivaji k hodnoceni interniho a externiho prostfedi. Teoreticka The content of this analysis includes various methods that are used to evaluate
¢ast se sklada z obecného popisu metodiky strategii internacionalizace, rizika, the internal and external environment. The theoretical part will create ageneral
predpokladt firem Kk internacionalizaci, forem vstupu a popisu analyz. V description of the methodology of internationalization strategy, risks,
praktické cCasti jsou aplikovany tyto analyzy na albansky trh a na konkrétni assumptions of companies for internationalization, forms of input and a
podnik. V zavéru je psano doporuceni, které vychazi z uvedenych analyz a description of analyses. In the practical part, these analyses are applied for the
mohlo by pomahat firmam pfti volb¢ jejich vstupu. Albanian market and for a specific sector. In the end, a recommendation is
written, which is based on the above analyses and could help companies in

N ) \_ choosing their entry strategy. )
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Cil prace

Cilem této diplomové prace je analyza obchodnich pfileZitosti albanského trhu pro ¢eské firmy vybranych sektord a volba forem vstupu

Ceskych firem na tento trh. Prinosem je pak aplikovana metodika formulace strategie vstupu Ceskych firem na problematické trhy.
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