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Bakalarska prace
Marketing na socialnich sitich

Abstrakt

Bakalarska prace se zabyva problematikou socialnich
siti jako zpusob propagace zacinajici personalni
agentury. Cilem prace je nejprve zalozit personalni
agenturu a poté prijit na zpusob, jak propagovat
nove vznikajici agenturu prostrednictvim socialnich
siti, ktera se snazi obsadit volné pracovni pozice skrz
mnoha oboru a oslovit firemni sektor. Jednotlivé cile
jsou, zalozeni agentury 3 vsechny
potrebné nalezitosti, dale vyhotoveni analyzy
prostredi, do kterého noveée zalozené personalni
agentury vstupuji a naslednée zvolené socialni sité a
zpusob, jak bude probihat propagace na
jednotlivych sitich. Zavérem prace je dotaznikové
Setreni, které oveéri efektivitu navrhnutého zpusobu
propagace pracovnich nabidek personalni agentury
a nasledne shrnuti s poznatky o potencionalnim
vylepseni.

Abstract

The bachelor's thesis deals with the issue of social
medias as a way of promoting a beginning
recruitment agency. The aim of the thesis is first to
establish a recruitment agency and then to find a
way to promote newly emerging agency through
social media, which seeks to fill job positions across
many fields and address the corporate sector. The
iIndividual goals will be the establishment of the
agency and all the necessary requirements, as well
as the preparation of an analysis of the environment
INn which the newly established recruitment agencies
enter and the subsequently selected social networks
and the way in which promotion of job positions will
take place on individual networks. The conclusion of
the work is a questionnaire survey, which verifies the
effectiveness of the proposed method of promotion
of the recruitment agency and then summary with
knowledge about potential improvements.
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Cil prace

Cilem prace je zjistit, zda socialni sité jsou vhodnym
nastrojem pro hledani uchazecd na volnd pracovni
mista. Zjisténi za pomoci modelové personalni
agentury a otestovani navrhu marketingové
komunikace na socialnich sitich skrze dotaznikové
setreni.

Zaver
Vysledkem setreni jsou navrhy a doporuceni, pro
Jpravu  marketingové komunikace personalni

agentury pro efektivnéjsi vyhledavani kandidatd na
volné pracovni pozice
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